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ManonmaniamSundaranarUniversityTirunelveli –627012 

Bachelor of Human Resource Development - BHRD 

ProgramRegulationsandSyllabusForthosewhojoinedin2024–2025onwards 

Introduction 

Human resource is an integral part of any organization be it business , government or non government .Human 

resource management is considered to be a source of competitive and imitating unlike other sources used in framing 

organizations. The main aim of HRDis to develop a variety of competencies like knowledge, attitude .skill and technical 

areas, behavioral and human relationand conceptual ideasto perform various task orfunctions required for the 

job.HRDisanon corefunction for many organizationsbut not lose itsimportance.Therequirement of expert in the 

fieldofHRisneededfor man power planning,training,performanceappraisal,compensationandcomplianceofwelfare laws 

and maintenance of industrial relations. 

Rani Anna Government College For Women,was established with the aim of providing qualityeducation to under 

prevailagedgirl students and economically backward areas in Tirunelveli District.It has been established in 

theyear1970and it has 15 UG Courses ,12 PG courses,4 M.Phil andfew doctoral research centers.Around 4700 students 

are studying in this campus. 

Preamble 

Rani Anna Government College for women, Tirunelveli is affiliatedtoM.S University. B.A HRD is a full 

time three year programme .The curriculumtakes B.A HRD program to next level .It aims at the implementing out come 

based education along with the choice based credit system.This program dedicated to imparting the knowledge, skill 

required to manage the people within the organization. This program aims to create the professionals thatcompetent in 

handling imperative HR role in public and private firms, organization and business. Under this program , students learn 

about planning, arranging and managing various thingsthrough class activities, projects and case studies. In addition , 

they also study organizational psychology and work place learning. The course work of this program includes basics of 

HR, labour law, industrial relations, ways of improving employee performance, stress and emotional management 

organizational development ,grievance addressableand more. 

Mission 

Offeredfull opportunities and challenges to develop individually enabling career growth, encouraged to 

acquire knowledge to meet the challenges of new technologies and business needs in the changing scenario. Educated 

and guided to include and practice right values as are nurtured by the organization. Through strategic partnerships and 

collaboration, the Human Resources Department recruits, develops and retainsahigh performing and diverse workforce 

and fosters a healthy, safe, and productive work environment for employees, their families, departments, andthe public 

in order tomaximize individual and organizational potential and positionas an employer of choice. 

Goals: 

Valuing, Encouraging, and Supporting a Diverse Workforce; 

ContinuallyImprovingIndividualandOrganizationalEffectiveness; 

AnticipatingandMeetingtheChangingNeeds oftheWorkforce/Family; Championing 

Career and Professional Growth; 

CreatingandEnhancingStrategicPartnerships;and 
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EnhancingServicesThroughTechnology. 

ProgramEducationalObjectivesofHRD 

 Toprovideacomprehensiveframeworkforthedevelopmentofhumanresourcesintheorganization. 

 Developmentofaclimateforemployeestodiscover,developandusetheircapabilitiesforthe organization. 

 Todevelopthesenseofteamsprit,teamworkandinterteamcollaboration. 

 Tofelicitate systematicinformationonhumanresourcesformanpower planning,developmental 

placements ,career planning, etc,. 

 To make management graduates conceptualize, critically analyze andacquire in-depth knowledge of 

business andmanagement byimbibing in them theuniqueabilityof synthesizing knowledge towards adding valueareas of 
management. 

 To promote lateral thinking by way of enabling managementgraduates to see at the things from different 

perspectives there bymaking them to come out with simple solutions for complex managerial problems. 

 To inculcatea spirit of enquiry, so that management graduates search for facts and truths by 

developingmethodologies that supports critical analysis and decision making. 

 ToevaluatetheroleofHRDindrivingsustainedbusinessperformance 

 Toinculcate andaspiritofEthicsandSocialCommitmentinthepersonalandprofessionallifeof management 

graduates so that they add value to the society. 

LEARNING OUTCOMES-BASED CURRICULUM FRAMEWOR GUIDELINES BASED 

REGULATIONS FOR B.A.,(HRD)PROGRAMME 

Programlearningoutcomes 

POs -1Apply knowledge of management theories and practices to solve business problems. Problem 

solving: Capacity to extrapolate from what one has learned and apply their competencies to solve 

differentkindsofnon-familiarproblems,ratherthanreplicatecurriculum content knowledge; 

andapplyone’slearningto real life situations. 

POs-2Foster analytical and critical thinking abilities for data-based decision making. Critical thinking: 

Capabilitytoapplyanalyticthoughttoa bodyofknowledge; analyseand evaluateevidence, arguments, claims, 

beliefs on the basis of empirical evidence; identify relevant assumptions or implications; formulate coherent 

arguments; critically evaluate practices, policies and theories by following scientific approach to knowledge 

development. 

POs-3Abilitytounderstand,analyzeandcommunicateglobal,legalandethicalaspectsof 

Business. Communication Skills: Ability to express thoughts and ideas effectively in writing and orally; 

Communicate with others using appropriate media; confidently share one’s views and express herself/himself; 

demonstrate the ability to listen carefully, read and write analytically, and present complex information in a clear 

and concise manner to different groups. 

POs-4Research-related skills: A sense of inquiry and capability for asking relevant/appropriate questions, problem 

arising, synthesizing and articulating; Ability to recognize cause-and-effect relationships, define problems, 

formulate hypotheses, test hypotheses, analyze, interpret and draw conclusions from data, establish hypotheses, 

predict cause-and-effect relationships; ability to plan, execute and report the results of an experiment or 

investigation 

POs-5Multicultural competence: Possess knowledge of the values and beliefs ofmultipleculturesanda 
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globalperspective;andcapabilitytoeffectivelyengageinamulticulturalsocietyandinteractrespectfullywith 
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diversegroups. 

POs-6Management graduates to acquire in-depth knowledge of business management and Abilitytolead 

themselves and others in the achievement of organizational 

goals,contributingeffectivelytoateamenvironment. 

POs-7 Cooperation/Team work: Ability to work effectively and respectfully with diverse teams; facilitate 

cooperative or coordinated effort on the part of a group, and act together as a group or a team in the interests of a 

common cause and work efficiently as a member of a team. 

POs-8Entrepreneurshipembeddedwith ethicsanda senseofsocial commitmentandto strive 

towards personalvictory and value creation to the society. 

POs-9 Moral and ethical awareness/reasoning: Ability to embrace moral/ethical values in conducting 

one’s life, formulate a position/argument about an ethical issue from multiple perspectives, and use ethical 

practices in all work. Capable of demon starting the ability to identify ethical issues related to one‟s work, avoid 

unethical behaviour such as fabrication, falsification or misrepresentation of data or committing plagiarism, not 

adhering to intellectual property rights; appreciating environmental and sustainability issues; and adopting 

objective, unbiased and truthful actions in all aspects of work. 

POs-10Leadership readiness/qualities: Capability for mapping out the tasks of a team or an organization, and setting 

direction, formulating an inspiring vision, building a team who can help achieve the vision, motivating and inspiring 

teammembers toengagewith that vision,andusing managementskills toguidepeopletotheright destination, in a smooth and 

efficient way. 

POs-11Self-directed learning: Ability to work independently, identify appropriate resourcesrequired for a project, 

and manage a project through to completion. 

POs-12Studentsstudyingmanagementtobepassionateaboutmultidisciplinaryapproach 

forproblem solving ,critical analysis and decision making by giving due importancefor lateral thinking so that they 

see things from a perspective which are not just simple but effective. 

ProgrammeSpecificoutcomes(PSOs) 

PSOs-1Abilitytodefine,analyzethesolutionsfordifferentbusinessproblemsandusing 

logicalreasoningpatternsofevaluatinginformation,materialsanddata forpracticalimplementation PSOs-

2 Provides verbal reasoning ,data interpretation and communicative skill to solve the 

business problems and decision making. 

PSOs-3Applyethicalprinciplesandcommitmenttowardsprofessionalethicsandresponsibility. PSOs -

4Function effectivelyas a member ,leader individual or group in diverse environment. 

PSO-5 Abilitytoconceptualizeacomplexissueintoa coherentwritten statementandoral 

presentation and communicate effectively on complex activities with technical community. 
PSO-6Providingopportunities for thestudentstogain practical exposuretowardsthework 

placeandmakethemindustryready. 

PSOs-7Promotesentrepreneurshipbyproviding,understandingoffundamentalsofcreating and 

managing innovation,new business development and high growth potential entities. 

PSOs-8Ability to demonstrate technical competence in domestic and global area of business through the study of 

major disciplines within the fields of business. 

 PO 1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 

PSO1 Y Y Y Y Y Y Y Y 

PSO2 Y Y Y Y Y Y Y Y 
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PSO3 Y Y Y Y Y Y Y Y 

PSO4 Y Y Y Y Y Y Y Y 

PSO5 Y Y Y Y Y Y Y Y 
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3–Strong, 2-Medium,1-Low 

HighlightsoftheRevampedCurriculum: 

 Student-centric,meetingthedemandsofindustry&society, incorporatingindustrial components,hands-on 

training, skill enhancement modules, industrial project, project with viva-voce, exposure to entrepreneurial skills, 

training for competitive examinations, sustaining the quality of the core components and incorporating application 

oriented content wherever required. 

 TheCoresubjectsincludelatestdevelopmentsintheeducation andscientificfront,advancedprogramming 

packagesallied with thedisciplinetopics, practical training,devisingmathematical modelsandalgorithms for providing 

solutions to industry / real life situations. The curriculum also facilitates peer learning with advanced mathematicaltopics 

in the final semester, catering to the needs of stakeholders with research aptitude. 

 The General Studiesand Mathematics based problem solving skillsareincluded asmandatorycomponents in 

the ‘Training for Competitive Examinations’ course at the final semester, a first of its kind. 

 The curriculum is designed so as to strengthen the Industry-Academia interface and provide more job 

opportunities for the students. 

 The Industrial Statistics course is newly introduced in the fourth semester,to expose the students to real life 

problems and train the students on designing a mathematical model to provide solutions to the industrial problems. 

 The Internship during the second year vacation will help the students gain valuable work experience, that 

connects classroom knowledge to real world experience andto narrow down and focus on the career path. 

 Project with viva-voce component in the fifth semester enables the student, application of conceptual 

knowledge to practical situations. The state of art technologies in conducting a Explain in a scientific and systematicway 

and arriving at a precise solution is ensured. Such innovative provisions of the industrial training, project and internships 

will give students an edge over the counterparts in the job market. 

 State-of Art techniques from the streams of multi-disciplinary, cross disciplinary and inter disciplinary 

nature are incorporated as Elective courses, covering conventional topics to the latest - Artificial Intelligence. 
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ValueadditionsintheRevampedCurriculum: 

 

Semester NewlyintroducedComponents Outcome/Benefits 

I FoundationCourse 

To ease the transitionof 

learningfromersecondarytohighereducati

on, iding an overview ofthepedagogyof 

ing Literature and analysing the world 

ugh the literary lens 

givesrisetoanewperspective. 

 Instill confidence among 

ents 

 Createinterestforthesubject 

I,II,III, IV SkillEnhancementpapers(Discipline ric 

/ Generic / Entrepreneurial) 

 Industryreadygraduates 

 Skilledhumanresource 

 Studentsareequippedwith 

ntialskillsto 

  makethememployable 

   Training on language and 

munication skills enable the students 

gain 

  knowledge and 

  exposureinthecompetitiveworld. 

   Discipline centric skill will 

ovetheTechnicalknowhowofngreal life 

  problems. 

III, IV,V& VI Electivepapers  Strengtheningthe domain 

wledge 

 Introducing 

thestakeholdersto theState-of 

echniquesfromthe streams ofi-

disciplinary, cross disciplinary and 

disciplinarynature 

 Emerging topics in 

er  education/industry/ 

municationnetwork/healthsector are 

introduced with 

hands-on-training. 
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IV ElectivePapers  Exposuretoindustrymoulds 

ents into solution providers 

 Generates Industry ready 

uates 

 Employment opportunities 

nced 

VSemester Electivepapers  Self-learning isenhanced 

 Application of the concept to 

situationisconceivedresulting 

intangibleoutcome 

VISemester Electivepapers  

 Enrichesthe study 

nd the course. 

 Developing a research 

ework and 

presenting their 

independent and 

intellectual ideaseffectively. 

ExtraCredits: 

ForAdvancedLearners/Honorsdegree 

 Tocatertothe needsofpeer ers 

/ research 

aspirants 

SkillsacquiredfromtheCourses Knowledge, ProblemSolving,Analytical 

ability, Professional Competency, Professional 

munication and Transferrable Skill 
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CreditDistributionforUGProgramme 

SemI Credit SemII Credi SemIII Credit SemIV Credit SemV Credit SemVI Credit 

1.1.Language-Tamil 3 2.1.Language 
-Tamil 

3 3.1.Language - 

mil 

3 4.1.Language - 

mil 

3 5.1CoreCourse – 
\CCIX 

4 6.1CoreCourse– CC 

XIII 

4 

1.2English 3 2.2English 3 3.2English 3 4.2English 3 5.2CoreCourse – 
CCX 

4 6.2CoreCourse– 
CCXIV 

4 

1.3Core Course– I 4 2.3

 Core

urse – CC III 

4 3.3CoreCourse– V 4 4.3CoreCourse– 

CC VII 

Core Industry 

dule 

4 5.3.CoreCourse CC 

-XI 

4 6.3CoreCourse– CC 

XV 

4 

1.4Core Course– 
II 

4 2.4
 Core
urse – CC IV 

4 3.4CoreCourse– VI 4 4.4CoreCourse– 
CC VIII 

4 5. 3.CoreCourse –/ 
jectwith viva- voce 
CC-XII 

4 6.4 Elective-VII 
neric/  Discipline 
ecific 

3 

1.5 Elective I 
neric/ Discipline 

cific 

3 2.5ElectiveII 
neric/Discipline 

ecific 

3 3.5 ElectiveIII 
neric/ Discipline 

ecific 

3 4.5 ElectiveIV 
neric/ Discipline 

ecific 

3 5.4 Elective V 
neric/ Discipline 

ecific 

3 6.5 Elective VIII 

Generic/Discipline 
ecific 

3 

1.6 Skill 
hancement Course 

C-1 (NME) 

2 2.6 Skill 
hancement 

urse 

C-2(NME) 

2 3.6 Skill 
hancement Course 

C-4, 

(Entrepreneurial 

ll) 

1 4.6 Skill 
hancement Course 

C-6 

2 5.5 ElectiveVI 
neric/ Discipline 

ecific 

3 6.6 Extension 

tivity 

1 

1.7Ability 
hancementCompulsory 

urse(AECC)SoftSkill- 

2 2.7 Skill 
hancement 

urse –SEC- 

ME) 

2 3.7 Skill 
hancement Course 

C-5 

2 4.7 Skill 
hancement Course 

C-7 

2 5.6Value Education 2 6.7

 Professional

mpetencySkill 

2 

1.8 Skill 
hancement - 

undationCourse) 

2 2.8 Ability 
hancement 

mpulsory Course 

ECC)SoftSkill- 

2 3.7 Ability 
hancement 

mpulsory Course 

ECC) 
SoftSkill-3 

2 4.7 7Ability 
hancementmpulsory

  Course 

ECC) Soft Skill-4 

2 5.5 Summer 
ernship /Industrial 

ining 

2   

    3.8E.V.S - 4.8E.V.S 2     

 23  23  22  25  26  21 
 TotalCreditPoints 140 
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CREDITDISTRIBUTIONFORU.G. 

 

 

3–YearUGProgramme 

Credits Distribution 

 No.ofPapers Credits 

PartI Tamil(3Credits) 4 12 

PartII English(3Credits) 4 12 

PartIII CoreCourses(4Credits) 15 60 

ElectiveCourses:Generic/Discipline 
cific( 3 Credits) 

8 24 

Total 108 

PartIV NME(2Credits) 2 4 

Ability Enhancement Compulsory 
ursesSoftSkill(2Credits) 

4 8 

SkillEnhancementCourses(7courses) 

Entrepreneurial Skill -1 

Professional Competency Skill 

hancement Course 

 

 

 
1 

13 

 

 
2 

EVS(2Credits) 1 2 

ValueEducation (2 Credits) 1 2 

PartIVCredits 31 

PartV ExtensionActivity(NSS/NCC/Physical Education) 1 

TotalCreditsfortheUGProgramme 140 
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ConsolidatedSemesterwiseandComponentwiseCreditdistribution 

 

Parts SemI SemII SemIII SemIV SemV SemVI Total 

edits 

PartI 3 3 3 3 - - 12 

PartII 3 3 3 3 - - 12 

PartIII 11 11 11 11 22 18 84 

PartIV 6 6 6 7 3 3 31 

PartV - - - - - 1 1 

Total 23 23 23 24 25 22 140 

 

*PartI.II,andPartIIIcomponentswill beseparatelytakenintoaccountfor CGPAcalculationandclassificationfor the under 

graduate programme and the other components. IV, V have to be completed during the duration of the programme as per the 

norms, to be eligible for obtaining the UG degree 

MethodsofEvaluation 

 

InternalEvaluation 

ContinuousInternalAssessmentTest  

25Marks Assignments 

Seminars 

AttendanceandClassParticipation 

External 

uation 
EndSemesterExamination 75Marks 

 Total 100Marks 

MethodsofAssessment 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ 

prehend(K2) 

MCQ, True/False,Short essays,Conceptexplanations,Shortsummaryor Overview 

Application(K3) Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, Observe, 

Explain 

Analyze(K4) Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate 

 betweenvarious ideas,Mapknowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) Checkknowledge inspecific oroffbeat situations, Discussion, Debating or 

Presentations 
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SEMESTERI 
 

 

 

SUBJECTS 

 

 
L 

  

 
T 

 

 
P 

 

 
O 

 

 

Hrs/week 

 

CREDIT 

MARKS  
TOTAL 

 

COURSECOMPONENT CIA External 
 

       

Part-I Paper–I 
Language – 

il 
Y - - - 6 3 25 75 100 

Part-II Paper–I English Y - - - 6 3 25 75 100 

 

 

 

 

Part-III 

 

CorePaper–I 

 

Fundamentalof 

agement 

 

Y 
 

- 
 

- 
 

- 
 

5 
 

5 
 

25 
 

75 
 

100 

CorePaper–II 
Individua 

Behavior 
Y - - - 5 5 25 75 100 

ElectivePaper-I 
Business 

omics 
Y - - 

 
4 3 25 75 100 

 

 

Part-IV 

SkillEnhancementcourse 

SocialEntrepreneurship 
Y - Y - 2 2 25 75 100 

Foundationcourse 

ManagerialCommunication 

    
2 2 25 75 100 

          

 Total 30 21  

 

 

 

SEMESTER II 
 

 

SUBJECTS 

 

 

 

L 

 

 

 

T 

 

 

 

P 

 

 

 

O 

Hrs/week  

CREDIT 

MAXMARKS 
 

TOTAL 

COURSE 

MPONENT 

CIA EXT 

Part-I Paper–II Language–Tamil Y - - - 6 3 25 75 100 

Part-II Paper–II English Y - - - 5 3 25 75 100 

 

 

 

Part-III 

CorePaper– 
HumanResourceManagement Y - - -  

5 
5 25 75 100 

CorePaper– DevelopmentofProfessional tice 
 

Y 
 

- 
 

- 
 

- 

 

 

5 

 

5 
 

25 
 

75 
 

100 

Elective-II ManagerialEconomics Y - - - 4 3 25 75 100 

 

 

Part-IV 

SkillEnhancementcourse–II 

ManagerialSkillforDevelopment 
Y - - - 

2 
1 25 75 100 

SkillEnhancementCourse-III 

CreativityandEntrepreneurshipManagement 

    2 
1 25 75 100 

 NaanMuthalvan     2 2   100 

 Total     30 23  
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SEMESTERIII 
 

 

SUBJECTS 

 

 

L 

 

 

T 

 

 

P 

 

 

O 

Hrs/ 

week 
 

CREDIT 

MAXMARKS  

TOTAL 

COURSE 

MPONENT 

INT EXT 

 

Part-I 
 

Paper–III 
Language–Tamil Y - - - 

6 
3 

 

25 
 

75 
100 

 

Part-II 
 

Paper–III 
English Y - - - 

6 
3 

 

25 
 

75 
100 

Part-III Core r–

V 

OrganizationalBehavior 
Y - - - 

5 5 25 75 100 

Core r–

VI 

LabourLaw 
Y - - - 

4 5 25 75 100 

Elective BusinessStatistics 
Y - - - 

3 3 25 75 100 

Part-IV SEC-IVComputerApplicationsinBusiness Y - Y - 2 1 25 75 100 

Naan Muthalvan /Entrepreneurial Skill New 

ture Management 
Y 

 
Y 

 2 2  100 

EnvironmentalStudies 
Y - - - 

2 2 2 75 100 

 Total 30 24  

 

 

SEMESTERIV 
 

 

SUBJECTS 

 

 

L 

 

 

T 

 

 

P 

 

 

O 

Hrs/wee  

 

CREDI 

MAXMARKS 
 

 

 

TOTAL 
 

COURSECOMPONENT  

CIA 

 

EXT 

 

Part-I 
 

Paper–IV 
Language–Tamil Y - - - 

6 
3 

 

25 
 

75 
100 

 

Part-II 
 

Paper–IV 
English Y - - - 

6 
3 

 

25 
 

75 
100 

 

 

Part-III 

CorePaper–VII BusinessEnvironment 
Y - - - 

4 
4 25 75 100 

CorePaper–VIII Training and 

elopment 
Y - - - 

5 
5 25 75 100 

ElectivePaper–IV .Human Resource 

rmation system 
Y - - - 

3 
4 25 75 100 

Part-IV 
SEC-V-Knowledgemanagement Y -   2 1 25 75 100 

ValueEducation Y - - - 2 2 25 75 100 

NaanMuthalvan/PerformanceAppraisalSystem     2 2  100 

          

 Total 30 24  
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SEMESTERV 
 

L T P O 
Hrs/we  

CRED 

MAXMARKS  

 

COURSECOMPONENT SUBJECTS 
       

CIA 

 

EXT 
TOTA 

 

 

 

 

 

Part-III 

CorePaper–IX Human Resource 

elopment 

Y - - - 5 4 25 75 100 

CorePaper–X ResearchMethodology Y - - - 5 4 25 75 100 

CorePaper–XI CorporateSocialResponsibility Y - - - 5 4 25 75 100 

CorePaper/Project ProjectVivavoce Y - - - 5 3 50 50 100 

Elective–V 1. ProfessionalEthics 

2. StrategicManagement 

Y - - - 4  

 

3 

 

 

25 

 

 

75 

 

 

100 

 Elective–VI 1. PerformanceManagement 

2,StressManagement 

- - Y - 4 3   100 

  NaanMuthalvan/ 

PublicRelations 

    2 2   100 

Part-IV Internship/Field visit/Industrial visit/Knowledge 

teactivity 

Y - - -  2    

 Total 30 25    

 

 

SEMESTER-VI 
 

 

SUBJECTS 

 

L 

 

T 

 

P 

 

O 

Hrs/week  

CREDIT 

MAXMARKS  

TOTAL 

COURSECOMPONENT CIA EXT 

 

 

 

 

 

Part-III 

CorePaper–XIII EntrepreneurialDevelopment Y - - - 6 4 25 75 100 

CorePaper-XIV OrganizationalDevelopment 

Change 

Y    6 4 25 75 100 

CorePaper–XV TrendsinHRD Y    6 4 25 75 100 

Elective–VII 1, Compensation 

agement 

2.IndustrialRelations 

Y - - - 5 3 25 75 100 

Elective–VIII 1. CommpetencyMapping 

2. IndustrialPsychology 

Y - - - 5 3 25 75 100 

PartV Naan Muthalvan/ Professional Competency 

ancement 

QuantitativeAptitudeI) 

         

    2 2 25 75 100 

ExtensionActivities -  Y -  1    

 Total 30 21    

 

Remarks:EnglishSoftSkillTwoHoursWillbehandledbyEnglishTeachers (4+2 = 

6 hours for English). 
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Semester-I 

L T P C 

5 - - 5 

Corepaper-1 

FundamentalsofManagement 

Learning objectives: 

CLO-1-Tohelpthestudentsgainknowledgeon theevolution,functionsinmanagementandcontemporaryperspectivesin 

management. 
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CLO-2-Toenablethemtoanalyzethenature, purposeofmanagementandtoolsfor planninganddecision makingprocess. CLO-3- 

To enable them to analyze and understand the typesof the organization, and delegation of authority. 

CLO-4-Tohelpthestudentsdevelopcognizanceoftheimportanceofstaffing,systemofperformancemanagement,trainingand development . 

CLO-5-Thestudentsacquaintedvastknowledgeaboutneedandtechniquesfollowedincontrollingandreporting. 

 

FundamentalsofManagement 

Unit-I 

Evolution of management thought – Management – Science or Art – Different Types of managers – 

Managerialroles –LevelsofManagement-Recenttrendsandcontemporaryperspectivesinmanagement. Unit-

II 

Planning:Natureandpurposeofplanning–TypesofPlanning-Planningpremises–PlanningToolsandTechniques–Objectives 
andPolicies-Decisionmakingprocess. 

Unit-III 

Organizing:PurposeandStructure–Formalandinformalorganization-organizationchart-departmentalization-delegationof authority – 

centralization and decentralization - Span of Control – Line and Staff functions 

Unit-IV 

Staffing:Recruitmentandselection-TrainingandDevelopment-PerformanceManagement -Careerplanning.Directing: 

Foundations of individual and group behavior - types and theories ofleadership 

-processofcommunication-motivationaltheoriesandtechniques 

Unit-V 

Controlling:Needandtechniques -System andprocess ofcontrolling-controlandperformance– Direct and 

preventive control - Reporting. 

Courseoutcomes: 

CO-1.On completion ofthiscourse,thestudentswillbeabletounderstandtheconcepts,evolution ,contemporaryperspectivesrelated to 
Business 

CO -2.Demonstrate the roles, skills and functions of management and analyze the nature, purpose ofmanagement andtoolsfor 

planning anddecision making process. . 

CO-3.Analyzeandunderstandthetypesoftheorganization,anddelegationofauthorityatvariouslevels. 

CO -4. Understand the complexities associated with management of human resources in the organization and integrate the learning in 

handling these complexities. 

CO-5.Thestudentsacquaintedvastknowledgeaboutneedandtechniquesfollowedincontrollingandperformanceandreporting. 

References: 

1. Stephen A.Robbins&David A.Decenzo&MaryCoulter,“FundamentalsofManagement” 7th Edition, Pearson Education, 2011. 

2. KoontzandO’Donnel,Management:ASystemApproach,TataMcGrawHill. 

3. WeihrichandKoontz,Management:AGlobalPerspective,McGrawHill. 

4. TripathyPC&ReddyPN,“PrinciplesofManagement”,TataMcGrawHill,1999. 

5. RobertKreitner&MamataMohapatra,“Management”,Biztantra,2008. 

 

Methodsof Ealuation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryor rview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 
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Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations  

  CourseCode&Title:Fundamendalsof Mnaagement 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 3 2 3 3 3 2 3 3 2 2 3 3 3 

CO-2 3 2 2 2 3 3 2 2 2 3 3 2 3 2 

CO-3 2 3 2 3 2 2 3 3 3 2 2 2 3 2 

CO-4 2 2 2 2 3 3 2 2 3 3 3 2 2 2 

CO-5 0 3 2 2 3 2 3 2 2 2 3 3 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

No Correlation - (0) 
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INDIVIDUALDEVELOPMENT 

 

L T P C 

5   4 

 

 

LearningObjectives: 
CLO-1. Tohelpthestudentstolearnabout selfesteem,itstypesandconceptofselfregulation. 

CLO-2 Toenablethemtoanalyseselfimpovement,types ofattitudeandcreatepositiveatmosphere CLO-

3  To makes the students to understand about motivation,self management 

CLO-4 Toenablethestudentstolearnabout communication. 

CLO-5 Tomakesthestudentstoanalysethefacesofconflictsandadjustment 

Unit 1: 

Self-esteem-Meaning- developing self esteem, accepting reality; accepting Self-esteem. Values-meaning and types-meaning 

of1Q, EQ,.SQ and Q-emotion meaning and concepts, self regulation of emotions. 

Unit2: 

Self improvement- Planning-long term goals-short term objectives- Action Plans- Strategies to improve oneself. Developing 

Positive attitude - Meaning, Learning attitude-stepsforimprovements.Avoiding Negative attitudes, creating positive atmosphere. 

Unit-3 

Self Motivation-Initiative, sources of Motivation- accepting responsibility-Social Motives, Achievement Motivation and Power 

Motivation(Meaning). Self Management-Efficient work habits, orderliness. Time management-Resource Management-Stress 

Management Stress signals- controlling stress-Developing self control. 

Unit-4 

Communication-Meaning Process, Importance, barriers. Types ofcommunication -Formal, written -oral, upwarddownward 

horizontal, Informal communication- Grapevine&consensus with Merits & demerits.Communication to resolve conflicts- 

Conflict- types-simple ego, false values & beliefs conflicts. 

Unit-5 

Faces of conflicts-taking sides, keeping scores showdown, Adjustments-Handling conflict adjustment - negative & positive 

conflict adjustment.Relating to clients & customers, Customer- communications - attentiveness, Knowledge, respect, helpful, 

professionalism- Educating customers. 

CourseOutcomes 

CO-1-  Understadtheoncept ofself esteem,its typeand concept ofselfregulation. 

CLO-2 Analysethecomplexitiesofselfimprovementandtypes ofattitude. 

CLO-3 Demostrate the applicability of self motivation and self management. 

CLO-4 It mkes the students competent and develop the communicative skill. 

CLO-5 Demostratetheskillsforanalysingthefacesofconflictandadjustment. 

 

Reference: 

1. Personality Development Harold R.Wallace & L. Ann Masters.Cengage Learning India (P)Ltd. New Delhi- 

2009. 

2. PersonalityDevelopment&CareerManagement-R.M.Omka,S.ChandCompanyLtd.,NewDelhi-2009 

3. EssentialsofBusinessCommunication-RajendraPal&J.S.Korlahalli,SulthanChand&Sons,NewDelhi.2005 

4. BasicManagerialSkillsfor all-6tEdition,E.H.McGrath,S.J.,Prentice: 

5. PersonalityDevelopment-JainG.C.,TechMedia,NewDelhi,2003.esuperiors.Meetingsuperiosexpectations-eo mmunicating 

with superiors. Hall of India Pvt. Ltd., NewDelhi, 2003. 

Methodsof Evaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 
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Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

derstand/Comprehend(K2) MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryoroverview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems,Observe, plain 

Analyze(K4) 
Problem-solving questions, Finish a procedure in many steps,Differentiate between ious 

ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

 
 CourseCode&Title:IndividualDevelopment 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 3 2 3 3 2 3 2 2 2 2 2 3 2 

CO-2 2 3 3 2 2 3 2 3 2 3 3 3 2 2 

CO-3 3 2 3 3 2 3 3 2 3 2 3 2 3 2 

CO-4 2 2 3 2 3 3 3 3 2 3 2 3 2 3 

CO-5 2 3 2 2 2 3 2 2 3 3 2 2 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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BusinessEconomics Elective 

L T P C 

4   3 

Learningobjectives: 

ClO-1-Tofamiliarizethestudentswiththebasicconcept ofmicroeconomics. 

ClO-2- Tomakestudents tounderstand thedemandandsupplyanalysis andrelationship between priceelasicityandsales curvein 
business applications. 

CLO-3- Tofamiliarizestudentswiththeproductionandcoststructureunderdifferentstrategiesofproduction. 

CLO-4- Tounderstandthesupplyandcostanalysisundervariousmarketstructure. 

CLO-5-Tohelpthestudentsunderstandandapplythevariousdecisionstoolstounderstandthemarketstructure. 

BUSINESSECONOMICS 

Unit-I 

BusinessEconomics- Meaning, NatureandSignificanceofbusinessEconomics – Roleof business 

economicsindecisionmaking–Production function -Industryequilibrium-Factorpricingtheory. Unit-

II 

DemandandSupply-Demanddeterminants–Lawofdemandanddemandcurves–Typesofdemand–ElasticityofDemand– 
Measuringpriceelasticityofdemand–Relationshipbetweenpriceelasticityandsalesrevenue. 

Unit-III 

Production Analysis- Factors of production– Production possibility curves – Concepts of total product, Average product andMarginal 

Product – Fixed and variable factors – Consumption goods, capital goods, final goods, intermediate goods; stocks and flows; gross 

investment and depreciation. 

Unit-IV 

SupplyandCostanalysis-Factorsaffectingsupply–Lawofsupply–Elasticityofsupplyandtypes 

–Conceptsofcost–Sunkcostandfuturecost,directcostandindirectcost–Total,Average,Marginalcostcurves–Fixedand variable cost curves. 

Unit-V 

FormsofMarketandPriceDetermination-Perfectcompetition-Features;Determinationofmarket 

equilibrium and effects of shifts in demandand supply - Other Market Forms - monopoly, monopolistic competition, oligopoly - their 

meaning and features. 

Reference: 

1. KarlE.CaseandRayC.Fair,PrinciplesofEconomics,PearsonEducationInc.,8thEdition,2007. 

2. Chaturvedi. D.D., Gupta. S.L, and Sumitra. A.L., Business Economics-Test and cases, Galgotia publishing company, New 

Delhi, 2001. 

3. N. GregoryMankiw, Economics: Principles and Applications, India edition bySouth Western, a part of Cengage Learning, 

Cengage Learning India Private Limited, 4th edition, 2007. 

4. ManabAdhkary,BusinessEconomics(2ndEdition),ExcelBooks,NewDelhi,2002. 

 

Courseoutcomes: 

CO-1.Tounderstandtheconceptsandbasicconceptrelatedtomicro economics. 

CO- 2.The students demonstrate various factors on demand and supply analysis and relationship between priceelasticity and sales 

curve in business applications.,. 

CO-3.Thestudentsanalyzetheconcept,factorsaboutproduction,grossinvestmentanddepreciation. 

CO-4 Thestudentsunderstandaboutvarioustypesofmarkets,competitionanalysisinmarketstructure. 

CO-5 Thestudentsunderstandandapplythevarious,decisionstoolstounderstandthemarketstructure. 

 

 

Methodsof Ealuation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 
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Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

 

 

 
 CourseCode&Title:Business Economics 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 3 2 1 2 2 2 1 1 2 1 1 2 

CO-2 2 2 1 1 1 2 2 2 1 1 2 2 2 2 

CO-3 1 2 1 1 1 1 2 1 2 1 3 2 2 2 

CO-4 2 2 3 3 3 2 2 2 1 2 1 2 2 2 

CO-5 3 3 2 2 1 2 3 3 2 2 1 2 1 2 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation-(0) - 
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SkillEnhancementCourse 

SOCIALENTREPRENEURSHIP 

LearningObjectives 

CLO-1.TolearntheContriutionthewellbeingoftheSociety. 

CLO-2 .Tounderstandthevalueaddition activityandsurcesofincomegemeration. CLO-

3. To evaluate the relatioship betweenthe role of NGO and State. 

CLO-4. Tomkesthestudentstounderstandtheoppertunitiesfor socialenterprises. 

CLO-5. Todevelopthestudentstogain knowledgeaboutdecentralizationandsocial entrepreurship. 

 

 

Unit–I 

IntroductiontoSocialEntrepreneurship-History ofNGO-Contributiontothewellbeingofthesociety andthe economy - 
Social enterprise and profits. 

 

Unit –II 

ProfileofSocialEnterprises-Outcomeof‘socialvalueaddition’activity-Sourcesofincomegeneration-

Functional/geographical orientation of NGO – Social activism. 

 

Unit- III 

Relationship of Social Enterprises - Factorsthataffect therelationship betweentheNGOs and theState - Barriersto a 

Healthy State-NGO Relationship- National Policy on the Voluntary Sector 

 

Unit –IV 

IssuesandConcernsofSocialEnterprises-OpportunitiesforSocialEnterprises-VoluntarismVs. Privatization. 

 

Unit –V 

InsourcingVs.Outsourcing - Implications of Decentralization- ConflictVs.Consensus - Modelsof consensus – Case 

studies on successful social entrepreneurship models. 

CourseOutcomes 

CO-1.Demonstratetheconceptofwellbeingofthesociety,Socialenterpiseandprfits 

CO-2.Todeveloptheunderstandingofsocialvalueadditionactivityandsocial cactivism. 

CO-3. Understandthenatureand factorsffectingandbarriersofhealthyrelatinshipbetween stateandNGO. CO-4.

 Demonstrate the skillfor the require the bet use of oppertunities for social enterprise. 

CO-5.Tofamilirisethecnceptofdecentralationandsocialentrepreneurship. 

 

 

 

References: 

 

“SocialEntrepreneurship(WhatEveryoneNeedsToKnow)”byBornsteinandDavis 

“SocialEntrepreneurship:WorkingtowardsGreaterInclusiveness”byRamaKrishnaReddyKummitha 

“SocialInnovationandEntrepreneurship:CaseStudies,PracticesandPerspectives”byFrancescoMolinari and 

Brendan Galbraith 

“GettingBeyondBetter:HowSocialEntrepreneurshipWorks”byRogerLMartinandSallyOsberg 
“SocialCapital and Entrepreneurship (Foundations and Trends inEntrepreneurship)” by PhillipH Kim and 

Howard E Aldrich 

“TheBusinessofGood:SocialEntrepreneurshipandtheNewBottomLine”byJasonHaber 
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Methodsof Ealuation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

Methodsof Assessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions  

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

  CourseCode&Title:Social Entrepreneurship 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 3 2 3 3 3 2 3 3 2 2 3 3 3 

CO-2 3 2 2 2 3 3 2 2 2 3 3 2 3 2 

CO-3 2 3 2 3 2 2 3 3 3 2 2 2 3 2 

CO-4 2 2 2 2 3 3 2 2 3 3 3 3 2 2 

CO-5 0 3 2 2 3 2 3 2 2 2 3 3 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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Foundation Course 

ManagerialCommunication 

CLO-1-Toeducatestudentsrole&importanceofcommunicationskills 
CLO-2-Tobuildtheirlistening,reading,writing&speakingcommunication skills. 

CLO-3 -To introduce the modern communication for managers. 

CLO-4-Tounderstandtheskillsrequiredforfacinginterview 

CLO-5-TofacilitatethestudentstounderstandtheconceptofCommunication. 

UNIT-I 

Definition–Methods–Types–PrinciplesofeffectiveCommunication–BarrierstoCommunication–Communicationetiquette. 

UNIT-II 

Business Letter – Layout- Kinds ofBusiness Letters: application, offer, acceptance/ acknowledgement andpromotion letters. Business 

Development Letters – Enquiry, replies, Order, Sales, circulars, Grievances. 

 

UNIT-III 

Interviews-Direct,telephonic&Virtualinterviews-Groupdiscussion –Presentationskills–bodylanguage. 

UNIT-IV 

CommunicationthroughReports–Agenda-MinutesofMeeting-ResumeWriting 

UNIT-V 

Modern FormsofCommunication: podcasts, Email, virtualmeetings –Websites andtheiruse in Business –social media-Professional 

Networking sites . 

CourseOutcomes:Oncompletionofthiscourse,studentswill; CO-

1- Understand communication process and its barriers. 

CO-2- Developbusinesslettersindifferentscenarios 

CO-3-Developoralcommunicationskills&conductinginterviews CO- 

4-Use managerial writing for business communication 

CO-5-Identifyusageofmoderncommunicationtools&itssignificanceformanagers 

ReferencesBooks 

 

1. RajendraPaul&JSKovalahalli,EssentialsofBusinessCommunication,SultanChand&Soans,NewDelhi,2017 

2. Dr.CBGupta,BasicBusinessCommunication,SultanChand&Sons,NewDelhi,2017 

3. RCSharma&KrishanMohan,BusinessCorrespondanceandReportWriting,McGrawHill,IndiaPvtLtd.,NewDelhi, 2006 

4. KevinGalaagher,SkillsDevelopmentforBusinessandManagementStudents,OxfordUniversityPress,Delhi,2010 

5. RCBhatia,BusinessCommunication,AneBooksPvtLtd.,Delhi,2015 

 

Methodsof Ealuation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions  

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 
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Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

  CourseCode&Title:Managerialommunication 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 3 2 3 3 3 2 3 3 2 2 3 3 3 

CO-2 3 2 2 2 3 3 2 2 2 3 3 2 3 2 

CO-3 2 3 2 3 2 2 3 3 3 2 2 2 3 2 

CO-4 2 2 2 2 3 3 2 2 3 3 3 3 2 2 

CO-5 0 3 2 2 3 2 3 2 2 2 3 3 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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IIndsemester 

HumanResourceManagement 

L T P C 

5 - - 5 

Courseobjectives: 

Toenablethe students tounderstandtheHRmanagement, concept, scope ,objectives andimportance in HRpractices. To 
help the students focus on analyze HRP strategies, and describe difference between HR and personal management. 

Tomakesthestudentstoknowaboutrecuritmentsystem andprocess ofselection andapplication in HRrelatedissues. To 

enable the students to analyze the need of induction and problems faced during induction. 

Thestudentsareawareofperformancemanagement,employeerelation,counsellingandemployeeempowerment. 

Courseoutcomes: 

CO-1Tostudentsdevelopthequqlityofunderstandingoftheconcept,scopeandimportanceofhumanresourcemanagement. 

CO-2  Todevelopnecessary skillsetforapplicationofvariousHRissuesandHRplanningandthedifferencebetweenHRand personal 

management. 

CO-3  TomakesthestudentstoknowaboutrecuritmentsystemandprocessofselectionandapplicationinHRrelatedissues followed in the 

organization. 

CO-4 The students understand the system of performance management,empolyee relation,need of inductionand problems faced 

during induction. 

CO-5TointegratetheknowledgeofHumanResourceconceptwithpersonalityattitudeandemployeerelationsandanalyzethe strategic issues and 

strategies required to select and develop man power resources. 

 

 

HUMANRESOURCEMANAGEMENT 

 

CourseObjective:Tomakeunderstandtheapplicationsofhumanresourceanditseffectiveutilizationinthe organization. 

Unit-I 

ConceptofHumanResourceManagement–ObjectivesandFunctions-Scope and 

DevelopmentofHumanResource Management- ImportanceofHumanResourceManagement-HumanResource 

Practices. 

Unit-II 

Human Resource Planning – HRP Process – Functions of Human Resource Manager - Difference Between Personnel Management 

and Human Resource Management. 

Unit-III 

ConceptofRecruitment-FactorsAffectingRecruitment-TypesofRecruitment-ConceptofSelection,Processof Selection-SelectionTests-

BarriersinSelection. 

Unit-IV 

DefinitionofInduction-NeedforInduction-ProblemsFacedduringInduction-InductionProgrammePlanning-Concept 

andSignificanceofTraining-TrainingNeedsandMethods-TypesofTraining. 

Unit-V 

Introduction,ConceptofPerformanceAppraisal,Purposeofperformanceappraisal,Process, 

MethodsofPerformanceAppraisal,MajorIssuesinPerformanceAppraisal -

Introduction,ConceptofEmployeeRelations,ManagingDiscipline,ManagingGrievance,EmployeeCounseling-
ConceptofEmployeeEmpowerment 

References: 

1. K.Aswathappa,HumanResourcesandPersonnelManagement,TMH,NewDelhi. 

2. KaushalKumar,HumanResourcesManagement–ABD Publishers. 

3. PersonneltheManagementofHumanResources,Robbins,Stephen.P 

4. G.R.Bassotia,HumanResourcesManagement,MangalDeepPublications. 

5. J.Jayasankar,HumanResourcemanagement,MarghamPublications,Chennai. 

 

Methodsof Ealuation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 
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 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

 CourseCode&Title:HumanResourceManagement  

CO/PO PO PSO  

 1 2 3 4 5 6 1 2 3 4 5 6 7 8  

CO-1 2 2 3 2 3 3 3 2 2 2 2 3 3 2  

CO-2 2 2 2 3 3 3 3 2 2 2 3 2 3 3  

CO-3 2 2 3 2 2 2 3 3 3 2 3 2 3 2  

CO-4 3 3 2 3 2 3 3 3 2 2 3 3 2 3  

CO-5 2 2 3 3 3 3 2 2 3 2 3 3 3 3  

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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DEVELOPMENTOFPROFESSIONALPRACTICES 

L T P C 

5 - - 4 

 

Learningobjectives 
CLO-1Tomakesthestudentstounderstandtheconceptofselfconfidence 
CLO-2Tocreateawarenessabout theassessmentofinterpersonal skillandcommunication CLO-

3Todevelop the understanding the concept of leadership and its importance. 

CLO-4Toknowthebasicsofstressandconflictmanagement. 

CLO-5Tounderstandtheimportanceandplanningofpropertimemanagement. 

1. SELFANALYSISSKILL- 
Meaning,tipsfordevelopingselfesteem,meaningandtoolsforimprovingself-confidence,Developingmotivation and 

concentration skill, personal skill audits and SWOT analysis. 

 

2. INTERPERSONAL,ANDCOMMUNICATION 

Assessinginterpersonalskills,emotionalintelligence,andDifferenttypesofbodylanguages. 

Communicationskill-differenttypesofcommunication,communicationprocess,presentationskill. 

3. LEADERSHIPSKILLS- 

Meaning of leader and leadership,Importance andtypes of leadership styles,Theories of lederrship Skills for 

agood leader and leader in a work environment. 

4. STRESS,ANDCONFLICTMANAEENT s 
Meaning and Causes for stress, steps to manage stress.Emotinal intelligence and conflictmanagement.Conflicts in 

Human relations, Approaches to conflict resolution, managing conflict in workplace, crisis management 

5. TIMEMANAGEMENTSKILLS 

Principles of time manageent,Time management skill; prioritization,Appropriate use of time, planningand focus.on 

effective time management strategies.- 

 

CourseOutcomes:OnCmpletingthecoursestudentswill 

CO1-TodeveloptheunderstadingofselfconfienceandSWOT analyses. CO2- 

Demstrate the skill required for interpersonal and communication. 

CO3-Evaluatethedifferenttypesofleadership 

CO4-To understad the basics f stress and conflict resolution. 

CO5-Assesstheimportnce,plnningofproper timemnaement. 

 

 

References: 

1. CoveySean–Seven HabitsofHighlyEffectiveteens,NewYork,Firesidepublishers,1998 

2. ThomasAHarris-IamOK,YouareOK–NewYork-HarperandRow,1972 

3. Principlesandpracticesofmanagement-T.N.Chaabra 

4. WallaceandMaster-PersonalityDevelopment. 

Websites 
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https://hr.berkeley.edu/development/career-development 

https://www.mindtools.com 

MethodsofEaluation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

 CourseCode&Title:DevelopmentfprofessinalPracices  

CO/PO PO PSO  

 1 2 3 4 5 6 1 2 3 4 5 6 7 8  

CO-1 2 2 3 2 3 3 3 2 2 2 2 3 3 2  

CO-2 2 3 2 3 3 3 3 2 2 2 3 2 3 3  

CO-3 2 3 3 2 2 2 3 3 3 2 3 2 3 2  

CO-4 3 3 2 3 2 3 3 3 3 2 3 3 2 3  

CO-5 2 2 3 3 3 3 2 2 3 2 3 3 3 3  

StronglyCorrelated- (3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

https://hr.berkeley.edu/development
http://www.mindtools.com/


 

Page 34 of 123 

 

ElectivePaperI 

L T P C 

4 - - 3 

ManagerialEconomics 

CLO1-Tofamiliarizestudentswithconceptsofmanagerial economicsanditsrelevantconceptsofeconomicsin currentbusiness scenario 

CLO-2-To understand theapplications & implications of economics and itsknowledge of themechanics of supplyand demand 

markets in decision-making and problem solving. 

CLO-3-ToUnderstandtheoptimalpointofcostanalysisandproductionfactorsofthefirm 

 

CLO-4-Todescribethepricingmethodsand strategiesthatareconsistentwith evolvingmarketingneeds CLO-

5-To Provide insights to the various market structures in an economy. 

UNIT-INature and scope of managerial economics – definition of economics – important concepts of economics –relationship 

between micro, macro and managerial economics – nature and scope – objectives offirm. 

UNIT-II Demand analysis – Theory of consumer behavior – Marginal utilityanalysis – indifference curve analysis Meaning of 

demand – Law of demand – Types of demand-Determinants of demand – Elasticityof demand –Demand forecasting. 

UNIT-IIIProduction and cost analysis – Production– Factors of production – production function – Concept – Law of variable 

proportion – Law of return to scale and economics of scale – cost analysis – Different cost concepts – Cost output relationship short 

run and long run – Revenue curves of firms – Supply analysis. 

UNIT-IVPricingmethods and strategies – Objectives – Factors – General consideration of pricing – methods of pricing – Dual 

pricing – Price discrimination 

UNIT-V 

Marketclassification–Perfectcompetition–Monopoly–Monopolisticcompetition–Duopoly–Oligopoly 

 

 

CourseOutcomes:Oncompletionofthiscourse,studentswill; 

CO1-Analyze&applythevariousmanagerialeconomicconceptsin individual&businessdecisions. CO2- 

Explain demand concepts, underlying theories and identify demand forecasting techniques. 

CO3-Employproduction,costandsupplyanalysisfor businessdecision making 

CO4-Identifypricingstrategies/Classifymarketstructuresundercompetitivescenarios. 

 

 

ReferenceBooks 

 

1. Dr.S.Sankaran;ManagerialEconomics;MarghamPublication,Chennai,2019 

2. Thomas and Maurice; Managerial Economics: Foundationsof Business Analysis and Strategy, McGraw Hill Education, 10 

editions, 2017. 

3. DNDwivedi;ManagerialEconomics:VikasPublishingHouse,8thedition,2015. 

4. HLAhuja;ManagerialEconomics,S.Chand,9thEdition,2017. 

5. DominickSalvatore;ManagerialEconomics:PrinciplesandWorldwideApplications,OxfordUniversityPress,Eighth edition, 
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Methodsof Ealuation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall (K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

 
 CourseCode&Title:ManagerialEconomics 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 3 3 2 3 3 3 2 3 3 2 3 3 2 

CO-2 3 2 2 3 3 3 3 2 3 2 3 2 3 3 

CO-3 2 3 3 2 3 2 3 3 3 3 3 2 3 2 

CO-4 3 3 2 3 2 3 3 3 2 2 3 3 2 3 

CO-5 3 2 3 3 3 3 2 2 3 3 3 3 3 3 

StronglyCorrelated- (3) 

Moderately Correlated –(2) 

WeaklyCorrelated -

(1)NoCorrelation - (0) 

SkillEnhancementCourse 

 

 

 

MANAGERIALSKILLDEVELOPMENT 

 

1. Toimprovetheself-confidence,groomthepersonalityandbuildemotionalcompetence 

L T P C 

2 - - 2 

 



 

Page 37 of 123 

 

2. To address self-awareness and the assessment of core management skills such as communication, working with teams 

and creating a positive environment for change. 
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3. ToassesstheEmotionalintelligence 

4. Toinducecritical-thinkingandanalyticalskillstoinvestigatecomplexproblemstoproposeviablesolutions 

5. Toimproveprofessionaletiquettes 

 

 

 

UNIT-I 

Self:CoreCompetency,UnderstandingofSelf,ComponentsofSelf—Self-identity,Self-concept,Self-confidence 

andSelf-image.SkillAnalysisandfindingtherightfit.Self-learningstyles,attitudetowardschangeandapplicationsofskills 

 

 

UNIT-II 

Self Esteem: Meaning & Importance, Components of self-esteem, High and low self-esteem, measuring our self-esteem 

and its effectiveness, Personality mapping tests, Appreciative Intelligence. 

UNIT-III 

Building Emotional Competence: Emotional Intelligence — Meaning, Components, Importance and Relevance, Positive and 

Negative Emotions., Healthyand Unhealthyexpression of Emotions, The six-phase model of Creative Thinking: ICEDIP model. 

 

UNIT-IV 

Thinkingskills:TheMind/Brain/Behaviour,thinkingskills,CriticalThinkingandLearning,MakingPredictionsandReasoning, Memory 

and Critical Thinking, Emotions and Critical Thinking. 

Creativity:Definitionandmeaningofcreativity,Thenatureofcreativethinking,ConvergentandDivergentthinking,Idea generation and 

evaluation (Brain Storming), Image generation and evaluation. 

 

UNIT-V 

Communication related to course: How to make oral presentations, conducting meetings, reporting of projects, reporting of 

case analysis, answering in Viva Voce, Assignment writing 

Debates,presentations,roleplaysandgroupdiscussionsoncurrenttopics. 

AudioandVideoRecordingoftheaboveexercisestoimprovethenon-verbalcommunicationandprofessionaletiquettes. 

CourseOutcomes:Oncompletionofthiscourse,studentswill; 

 

1. Identifythepersonalqualitiesthatareneededtosustainintheworldofwork. 

2. ExploremoreadvancedManagementSkillssuchasconflictresolution,empowerment,workingwithteamsand creating a 

positive environment for change. 

3. Acquirepracticalmanagementskillsthatareofimmediateuseinmanagementorleadershippositions 

4. Employcritical-thinkingandanalyticalskillstoinvestigatecomplexbusinessproblemstoproposeviablesolutions. 

5. Makepersuasivepresentationsthatrevealstrongwrittenandoralcommunicationskillsneededintheworkplace. 
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1. Joshi,G.(2015),CampustoCorporate-Your RoadmaptoEmployability,SagePublication 

 

2. McGrathE.H.(9Ed.2011),BasicManagerialSkills,PrenticeHallIndiaLearningPrivateLimited. 

3. WhettenD.(eEd.2011),DevelopingManagementSkills,PrenticeHallIndiaLearningPrivateLimited. 

4. P.Varshney,A.Dutta,ManagerialSkillDevelopment,AlfaPublications, 2012 

5. EQ-softskillsforCorporateCarrerbyDr.SumeetSuseelan 

 

 

Methodsof Ealuation 

 

InternalEvaluation ContinueintrnalAssessmentTest 25Marks 

Assignents 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 

 CourseCode&Title:ManagerialSkillDevelopment  

CO/PO PO PSO  

 1 2 3 4 5 6 1 2 3 4 5 6 7 8  

CO-1 2 3 3 2 3 3 3 2 3 3 2 3 3 2  

CO-2 3 2 2 3 3 3 3 2 3 2 3 2 3 3  

CO-3 2 3 3 2 3 2 3 3 3 3 3 2 3 2  

CO-4 3 3 2 3 2 3 3 3 2 2 3 3 2 3  

CO-5 3 2 3 3 3 3 2 2 3 3 3 3 3 3  

StronglyCorrelated- (3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

https://www.amazon.in/s/ref%3Ddp_byline_sr_book_1?ie=UTF8&field-author=P.%2BVarshney&search-alias=stripbooks
https://www.amazon.in/s/ref%3Ddp_byline_sr_book_2?ie=UTF8&field-author=A.%2BDutta&search-alias=stripbooks
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FoundationCourse 

 

CREATIVITYINNOVATIONANDENTREPRENEURSHIPMANAGMENT 

 

 

 

 

LearningObjectives 

 

CLO-1.Tomakesthestudentstounderstandtheimportanceofcreativityitsimpacton economy. CLO-

2.Demonstrate the applicability ofvariousmechanisms in problem solving. 

CLO-3Evaluatetheapplicationfcreativeintelligenceandthinkingstrategies. CLO-

4Understandinnovative ideas ,methods of outsourcing. 

CLO-5Analyzethesystemapproachtovarioustypesofinnovation 

 

 

 

 

 

 

Unit I: The Creativity Phenomenon: Creative Cerebration- Creative Personality and Motivation –Creative Environment- 

Creative Technology- Creativity Training- Puzzles of Creativity- Spiritual and social roots of creativity- Essence, Elaborative and 

Expressive Creativities- Quality of Creativity Existential, Entrepreneurial and Empowerment Creativities – Criteria for evaluating 

Creativity Credible Evaluation- Improving the quality of ourcreativity. 

Unit II: Mastering Creative Problem Solving: Structuring of ill- defined problems- Creative Problem solving- Models of 

Creative problem solving- Mechanisms of Divergent thinking- Useful mechanisms of convergent thinking- Techniques of 

Creativity Problem solving 

Unit III: Creative Intelligence: Creative Intelligence abilities - A model of Creative Intelligence – Convergent thinkingability 

- Traits Congenial to creativity - Creative Personality and forms of creativity Motivation and Creativity- Blocks tocreativity- fears 

and Disabilities- Strategies for UnblockingEnergy for your creativity- Designing Creativ ogenicEnvironment. 
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Unit IV: Innovation Management: Concept of Innovation- Levels of Innovation- Incremental Vs Radical Innovation-Inbound and 

Outbound Ideation-Open andOther Innovative Ideation Methods-TheoriesofoutsourcingNew Product Development:Transaction Cost, 

Resource Based, Resource Dependence, Knowledge Based Theories. 

Unit V: Micro and Macro Perspectives of Innovation: Systems Approach to Innovation- Innovation in the context of Emerging 

Economies- Organizational factors affecting innovation at the firm level Leadership and Innovations- Open Innovation- Innovation 

Framework- Innovations developed by Open Technology Communities. 

CourseOutcomes:Onsuccessfulcompletion ofthiscourse,thestudentswillbeable: CO1: 

Explain concepts and importance of Creativity for economic development. 

CO2:Outlinevariousmodelsandmechanismsofcreativeproblemsolving. CO3: 

Interpret creative intelligence abilities and thinking strategies. 

CO4: FormulateanAppropriateinnovativeideationmethodsandtheoriesofoutsourcing. CO5: 

Identify the system approach to Micro and Macro Perspective of Innovation. 

ReferenceBooks: 

1. PradipNKhandwalla,LifelongCreativity,AnUnendingQuest,TataMcGrawHill,2004. 

2. VinnieJauhari,SudanshuBhushan,InnovationManagement,OxfordHigherEducation,2014. 

3. InnovationManagement,C.S.G.Krishnamacharyulu,R.Lalitha,HimalayaPublishingHouse,2010. 

4. A.DaleTimpe,Creativity,JaicoPublishingHouse,2003. 

5. BrianClegg,PaulBirch,Creativity,KoganPage,2009. 

6. P.N.Rastogi,ManagingCreativityforCorporateExcellence,Macmillan2009. 

 

 

MethodsofEaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ Comprehend 

2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryorrview 

Application(K3) 
Suggestidea/conceptwithexamples,Suggestformulae,Solveproblems, serve, Explain 

Analyze(K4) 
Problem-solvingquestions,Finishaprocedureinmanysteps,Differentiate ween 

various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor sentations 
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 CourseCode&Title:creativityandEntrepreneurshipManagement 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 3 3 2 3 3 3 2 3 3 2 3 3 2 

CO-2 3 2 2 3 3 3 3 2 3 2 3 2 3 3 

CO-3 2 3 3 2 3 2 3 3 3 3 3 2 3 2 

CO-4 3 3 2 3 2 3 3 3 2 2 3 3 2 3 

CO-5 3 2 3 3 3 3 2 2 3 3 3 3 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Semester-III 

Core Paper-V Organizational Behavior 

L T P C 

5 - - 5 

LearningObjectives 

CLO-1.Tohelp thestudents tounderstandtheconcept , importance,challenges andopportunities inOrganizational Abehavior. 

CLO-2. Toenablestudents todescribehowpeoplebehaveunder different conditionandunderstand why people 

behave as they do. 

CLO-3.Toprovidethestudentstoanalyzegroupbehavior likedynamicsandcohesiveness andorganizationpractice. CLO-
4.To enable students to synthesize the nature and meaning of interpersonal and transactional analysis. 

CLO-5Tomakesthestudentstounderstandtheconcept oforganizationalcontrol, organizationalchangeandemerging issues in 

OB. 

ORGANIZATIONALBEHAVIOUR 



 

Page 44 of 123 

 

Unit:I 

Concept of Organizational Behaviour - Importance of Organizational Behavior ¬ Key Elements of Organizational 

Behavior-FoundationsorApproachestoOrganizationalBehavior-ChallengesandOpportunitiesfor Organizational 
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Behaviour. 

Unit:II 

Individual Behavior: Personality – Learning - Perception and Individual Decision-making, Values and Attitudes. Chris 

Argyr’s Behaviour Pattern- Motivation: Maslow’s Need Hierarchy - Vroom’s Expectancy Theory. Organizational 

Behaviour Model. 

Unit:III 

Group Behaviour: Group Dynamics - Cohesiveness and Productivity- Resistance to Change. Conflict: Source – 

Pattern -Levels and Resolution - Organizational Politics. Leadership: Concept and Styles. Fielder’s Contingency 

Model, House’s Path-Goal Theory. 

Unit:IV 

NatureandmeaningofInterpersonalBehaviour-ConceptofSelf-TransactionAnalysis(TA)-Benefitsand 

usesofTransactionalAnalysis-JohariWindowModel. 

Unit:V 

OrganizationalProcesses:Control - Process andBehavioralDimensions of Control. OrganizationalClimate- Concept and 

Determinants Organizational Culture. Organizational Effectiveness - Concept and Measurement. Organizational 

Change: Emerging Issues in Organizational Behavior. 

CourseOutcome: 

C O-1.Demonstratetheapplicabilityoftheconcept oforganizationbehavior tounderstandthebehaviorofthe people in the 

organization. 
CO-2.Demonstratetheapplicabilityofanalyzingthecomplexitiesassociatedwithmanagement ofindividual behavior in 

the organization. 

CO-3.Analyzethecomplexitiesassociatedwithmanagement ofthegroupbehavior intheorganization. CO-

4.Synthesize the nature and meaning of interpersonal and transactional analysis. 

CO-5.Understandtheconceptof organizationalcontrol,organizationalchangeandemergingissuesinOB. Methods of 

Evaluation 

 

 

 

 

 

 

 

MethodsofAssessment 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryor overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze(K4) 
Problem-solvingquestions, Finish a procedurein many steps,Differentiate 

between various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor Presentations 

 

Reference: 

1. Robbins,StephenP.,OrganizationalBehavior,Prentice-Hall,NewDelhi. 

2. Luthans,Fred,OrganizationalBehavior,McGraw-Hill,NewYork2000 

3. Gregory,MoorheadandRickyW.Griffin,OrganizationalBehavior,AITBSPublishersandDistributors,1sted. 1999 

4. Newstorm, JohnW. AndKeithDavis, OrganizationalBehavior:HumanBehavior atwork, TataMcGraw-HillPub. Co. 

InternalEvaluation ContinueinternalAssessmentTest 25 Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100 Marks 
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Ltd. New Delhi, 
5. Kast,F.E.andRosenzweig, J.E., OrganizationalandManagement: ASystemandContingency Approach, McGraw- 

Hill, New York, 198 
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 CourseCode& Title:OrganizationalBehavior 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO -1 3 2 3 2 2 3 3 2 2 2 3 2 3 2 

CO -2 2 2 1 3 2 2 2 2 3 2 3 2 2 3 

CO -3 3 2 2 3 3 2 2 2 2 3 3 3 2 2 

CO -4 2 2 1 3 2 3 3 3 2 3 2 3 2 3 

CO -5 3 2 2 2 2 3 3 2 3 2 3 2 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(2) 

NoCorrelation - (0) 

 

 

Corepaper-VI Labourlaws 

L T P C 

4 - - 5 

Learningobjectives: 

CLO-1.Toknowthefeaturesandfunctionsoffactoriesactof1948 

CLO-2.Tolearnthesalientfeaturesofwelfareandwagelegislationunderminimumwagesact. 

CLO-3.Tolearnthelaws relatedtoin industrialrelation, socialsecurityandprovident fundandits implementation. CLO-

4.To understand the laws related to Bonus and its Settlement. 

CLO-5Testudentsabletoanalyzetheimportant featuresofinsuranceandregistrationofestablishments. 

 

LABOURLAWS 

Unit-I 

Factories Acts, 1948–Licensingandregistrationoffactories –Manager andoccupier –Powersof the 

authorities under the Act – Penalty provisions. 

Unit-II 

Employee’s State Insurance Act,1948 - Registration of Factories and Establishments - Employees State Insurance 

Corporation – Functions of Inspectors – Miscellaneous provisions. 

Unit-III 

MinimumWages Act,1948 - Appointment of Advisory Board – Payment of minimum wages – maintenance of registers 

and records – Powers of appropriate government offences and penalties. 

Unit-IV 

Employees Provident Fund and Miscellaneous provisions Act, 1952 - Employees Provident Fundand other Schemes – 

Provisions relating to transfer of account and liability in caseof transfer of establishment – Exemption under the Act – 

Court’s power under the Act. 

Unit-V 

Payment ofBonusAct,1965 -Eligibilityfor bonusandpaymentofbonus–Deductionfrombonus 

payable––Set onandSet ofallocableSurplus-Presumptionabout accuracyofbalancesheetandprofit andloss account. 

Courseoutcomes: 

CO-1Studentswillknowthedevelopmentandthejudicialsetuplabour law. CO-

2They will learn the silent features of welfare and wage legislation. 

CO-3Theyintegratelabour legislationwithHRpractice. 

CO-4Studentslearnthelawsrelatingtoindustrialrelationsandworkingcondition. 

CO-5Theyalsounderstandthelawsonsocialsecurity, enquiringprotocolandindustrialdiscipline. 

 

 

MethodsofEvaluation 

InternalEvaluation ContinueinternalAssessmentTest 25 Marks 

Assignments 

Seminar 
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Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100 Marks 



 

Page 49 of 123 

 

MethodsofAssessment 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryor overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze(K4) 
Problem-solvingquestions, Finish a procedurein many steps,Differentiate 

between various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor Presentations 

References: 

 

1. M.R.Srinivasan,Industrialrelationandlabourlegalization,MarghamPublication,Chennai. 

2. R.D.Agarwal,DynamicsofLabour RelationsinIndia,Tata McGrawHill,NewDelhi, India. 
P.Chowdry, Workers welfare and Law, National Printers, New Dellhi 

 

 
 CourseCode&Title:Labourlaws 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 1 2 2 3 2 3 2 2 21 2 2 3 2 

CO-2 2 1 3 2 2 3 2 3 2 2 2 3 2 2 

CO-3 3 2 3 3 2 3 3 2 3 2 3 2 3 2 

CO-4 1 1 3 2 3 3 3 1 2 3 2 3 2 3 

CO-5 2 2 2 2 2 3 2 2 3 3 2 2 3 3 

StronglyCorrelated-(3) 
ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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Electives-III BusinessStatistics 
L T P C 

3 - - 3 

Courseobjectives: 

CLO-1.Todevelopthestudentsabilitytodealwithnumericalandquantitativeissues inbusiness. 
CLO-2.Toenablethemtoanalyzeset theory, dominoitsfunctionsandbusiness applicationsof matrix. CLO-
3.The students understand the probability distribution and measures of central tendency. 

CLO-4.Thestudentsdemonstratemeasuresofdispersion, formulationandtestinghypothesis. 

CLO-5. To students analyze arithmetic and geometric progression, understand about data’s ,data collection ,classification 

and tabulation and types of index number and business for costing techniques. 

BUSINESSSTATISTICS 

Unit-I 

Statistics-MeaningandLimitation-Primaryandsecondarydata-Datacollectionmethods– 
ScalingTechniques -Classificationandtabulation-FrequencyDistribution–Graphicalrepresentationof data, 

Unit-II 

Settheory–VennDiagrams –DomainandCo-domainFunctions –Linear andnonlinear –Maxima andminima -Business 

Applications of Matrix. 

Unit-III 

IntroductiontoProbabilitydistribution–Binomial, Poisonandnormaldistribution -MeasuresofCentraltendency- Arithmetic 

mean - median – mode. 

Unit-IV 

Measuresof dispersion–Range–Moments-Standarddeviation-SkewnessandKurtosis -. Introduction to 

Hypothesis formulation and testing. 

Unit-V 

ArithmeticandGeometricProgression–TypesofIndexNumbers -Timeseriesanalysis-Trendanalysis–Business forecasting 

techniques. 

Courseoutcomes: 

CO-1 Describethefactorsondata collectionitsclassificationandtabulationfor analysis. 
CO-2Critically evaluate the underlying assumptions on set theory, domain its functions and business applications of 

matrix. 

CO-3 Demonstratetheapplicationofprobabilitydistributionandmeasuresofcentraltendency. 
CO-4Evaluatethe measures of dispersionformationof hypothesis andtestingit. Solvea rangeof problems usingthe 

techniques covered. 

CO-5Analysethearithmeticandgeometricprogressioninbusiness research. 

 

 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25 Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100 Marks 

MethodsofAssessment 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryor overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 
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Analyze(K4) 
Problem-solvingquestions, Finish a procedurein many steps,Differentiate 

between various ideas, Map knowledge 
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Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor Presentations 

References: 

 

1. RichardI.Levin&DavidS.Rubin,StatisticsforManagement,TataMcGrawHill 

2. SPGupta,StatisticalMethods 

3. R.P.Hooda,StatisticsforBusinessandEconomics 

4. Elhanse-Statistics. 

5. Gupta,SPandGuptaMP,BusinessStatistics 
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 CourseCode&Title:BusinessStatistics 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8  

CO -1 2 3 2 3 2 3 3 2 2 2 2 2 2 3  

CO -2 2 3 2 2 2 3 2 3 2 2 2 2 3 2  

CO -3 2 3 1 2 2 2 2 2 1 2 1 2 2 3  

CO -4 3 3 1 2 2 3 2 3 2 1 2 2 3 2  

CO -5 2 3 2 1 2 3 2 3 2 1 2 2 2 3  

StronglyCorrelated- (3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

SEC-4 ComputerApplicationinBusiness 

L T P C 

2 - - 2 

LearningObjectives 

CLO1- To build skills in Ms-Word 

CLO2-TobuildskillsinMs-Excel, 

CLO3-TobuildskillsinMs-PowerPoint CLO4 -

To understand the basics of tally 

CLO5-Tofamiliarizestudentswithgoogleformsfor studentswithrelevanceinbusiness scenarioand its 

applications. 

ComputerApplicationinBusiness 

UNIT-IIntroduction, Menus, Shortcuts, Document types, working with Documents-Opening, Saving, 

Closing, Editing Document, Using Toolbars, Rulers, Help, Formatting Documents-Setting font, 

paragraph, PageStyle-Settingfootnotes, pagebreak, Linebreak, creatingsectionsandframes, Inserting clip 

arts, pictures, Setting document styles, Creating Tables-Settings, borders, alignments, Merging, 

splitting, sorting rows and columns, Drawing-Inserting, drawing, formatting, grouping, ordering, 

rotating pictures, Tools-Word completion, Spell check, Macros, Mail merge, Tracking Changes, 

Security, Printing Documents . 

UNIT-II 

Introduction, Spread sheet application, Menus, Tool bars and icons, Spreadsheet-Opening, saving,closing, 

printing file, setting margins, Converting file to different formats, spread sheet addressing, Entering 

And Editing Data- Copy, cut, paste, undo, redo, find, search, replace, filling continuous rows and 

columns, inserting data cells, columns, rows and sheet, Computation Data-Setting formula, finding total 

in rows and columns, Functions Types- Mathematical, Group, string, date and time, Formatting Spread 

Sheet- Alignment, font, border, hiding, locking, cells, Highlighting values, background color, bordering 

and shading, Working With Sheet-Sorting, filtering, validation, consolidation, subtotals, Charts-

Selecting, formatting, labeling, scaling, Tools- Error checking, spell check, formula auditing, tracking 

changes, customization 

UNIT-III 
Introduction, opening new presentation, Presentation templates, presentation layout, Creating 

Presentation- Setting presentation style, adding text, Formatting- Adding style, color, gradient fills, 

arranging objects, adding header and footer, slide background, slide layout, Slide Show, Adding 

Graphics-Inserting pictures, movies, tables, Adding Effects-Setting animation and transition effects, 

audio and video, Printing handouts. 

UNIT-IV 
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IntroductiontoTally - Features of tally, creationof company, Accounts onlyandaccounts with, Get way of 

Tally, Accounts confiscation, Groups and Ledgers, Voucher entry with Bill wise details Interest 

computation, order processing. Reports - Profit and Loss A/C, Balance Sheet. 

UNIT-V 

UseGoogleforms todevelop&sharequestionnaire. 

CourseOutcomesOncompletionofthiscourse,studentswill; 

CO1-DemonstratehandsonexperiencewithMs-wordforbusinessactivities 

CO2 Demonstrate hands on experience with Ms-Excel for business activities 

CO3-DemonstratehandsonexperiencewithMs-powerpointforbusinessactivities 

CO4-Demonstrate hands on experience with Tally for business activities 

CO5-DemonstratehandsonexperiencewithTallyforreportinginbusiness Methods of 

Evaluation 

 

 

 

 

 

 

 

 

MethodsofAssessment 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummaryor overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze(K4) 
Problem-solvingquestions, Finish a procedurein many steps,Differentiate 

between various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor Presentations 

ReadingList 

 

1. InternationalJournalofComputerApplicationsinTechnology 

2. InternationalJournalofComputerApplications – IJCA 

3. P.RizwanAhmed;ComputerApplicationinBusiness,MarghamPublications, 2019. 

4. ComputerApplicationinBusiness(TamilNadu)byDr.R.Paramaeswaran 

InternalEvaluation ContinueinternalAssessmentTest 25 Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 
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5. Taxmann’sBasicsofComputerApplicationsinBusiness byHemChandJainandH.N.Tiwari, 

Taxmann Publications Private Limited . 

ReferencesBooks 

 

1.P.RizwanAhmed;Computer ApplicationinBusinessandManagement,MarghamPublications,2019. 

2. GoogleFormMadeSimple ThePerfectGuidetoCreatingandModifiyingGoogleFormsfrom Beginners 

to Expert by Mary Brockman 

3. BittuKumar;MasteringMs-Office,V&SPublishers,2017. 

4.  LisaA.Bucki,JohnWalkenbach,FaitheWempen,&MichaelAlexander;MicrosoftOffice2013 BIBLE, 

Wiley, 2013. 

5. S.S.Shrivatsava;Ms-Office,FirstEdition,LaxmiPublications,2015. 
 

 CourseCode& Title:ComputerApplicationsinBusiness 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO -1 2 1 2 2 3 2 3 2 2 21 2 2 3 2 

CO -2 2 1 3 2 2 3 2 3 2 2 2 3 2 2 

CO -3 3 2 3 3 2 3 3 2 3 2 3 2 3 2 

CO -4 1 1 3 2 3 3 3 1 2 3 2 3 2 3 

CO -5 2 2 2 2 2 3 2 2 3 3 2 2 3 3 

StronglyCorrelated- (3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

NaanMuthalvan/EntrepreneurialskillNewVentureManagement 

L T P C 

2 - - 2 

 

LearningObjectives 

CLO1-To learn to generate and evaluate new business ideas 

CLO2-To learn about a business model that generates money 

CLO3-Tounderstandhowtofind, evaluateandbuyabusiness 

CLO4-To evaluate the feasibility of idea into a Venture 

CLO5-To understand sources who lend for new ventures 

Unit-I 

Concept of Entrepreneurship – Evolution - importance – Importance of entrepreneurship, developing 

creativity and understanding innovation, stimulating creativity; Organisational actions that enhance 

creativity, Managerial responsibilities, Creative Teams; Sources of Innovation in Business; Managing 

Organizations for Innovation and Positive Creativity. 

Unit-II 

DevelopingSuccessfulBusinessIdeas:RecognizingOpportunitiesandGeneratingIdeas-Entry strategies: 

New Product – Franchising - Buying an existing firm. 

Unit-III 

Feasibility Analysis: Marketing, Technical and Financial Feasibility analysis - Industry and Competitor 

Analysis-assessing a New Venture’s Financial Strength and Viability 

Unit-IV 

MovingfromanIdeatoaNewVenture:PreparingtheProperEthicalandLegalFoundation- 
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BuildingaNew-VentureTeam–Leadership-CorporateEntrepreneurship,SocialEntrepreneurship. 

Unit-V 

FinancingtheNewVenture: 

Financing entrepreneurial ventures - Managing growth; Valuation of a new company - - Arrangementof 

funds - Traditional sources of financing - Alternate Source of Funding - Start-ups, MSMEs, any new 

venture - rules and regulations governing support by these institutions. 

CourseOutcomes 

Oncompletionofthiscourse,studentswill; 

CO1-Understandtheconceptofentrepreneurshipandskillsetsofanentrepreneur. 

CO2-Assessnewventureopportunities& analyzestrategicchoicesinrelationtonewventures 

CO3-Developacrediblebusinessplanforreallifesituations. 

CO4-Coordinatea teamto develop and launchand managethenew venturethroughtheeffective leadership 

CO5-Evaluatedifferentsourcesforfinancingnewventure Methods 

of Evaluation 

 

 

 

 

 

 

 

MethodsofAssessment 

Recall(K1) Simpledefinitions,MCQ,Recallsteps,Conceptdefinitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Short summaryor 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze(K4) 
Problem-solvingquestions, Finish a procedurein many steps,Differentiate 

between various ideas, Map knowledge 

Evaluate(K5) Longeressay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion,Debatingor Presentations 

 

ReadingList 

1. JournalofBusinessVenturing–Elsevier 

2. Technology,Innovation,EntrepreneurshipandCompetitiveStrategy,Emerald 

InternalEvaluation ContinueinternalAssessmentTest 25 Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 
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3. Entrepreneurship:NewVentureCreation(2016)DavidH.Holt,PearsonEducationIndia, 

4. EntrepreneurshipandNewVentureCreation;ArunSahay,V.Sharma;ExcelBook(2008) 

5.  Entrepreneurship,11thEdition,ByRobertD.Hisrich,MichaelP.Peters,DeanA.Shepherd, 

Sabyasachi Sinha , Mc Graw Hill 

ReferencesBooks 

1. NewVentureCreation,KathleenR.Allen,CengagePublication(2013) 

2. EssentialsofEntrepreneurshipandSmallBusiness Management.Scarborough,N.M.,Cornwall,J. R., & 

Zimmerer, T. (2016). Boston: Pearson. 

3.  Project AppraisalandManagement,Agrawal,RashmiandMehra,YogietaS.(2017).NewDelhi. 

Taxmann Publications. 

4.  TheManualfor IndianStart -upsTools toStartandScale– up Your NewVenturebyVijaya Kumar 

Ivaturi and Meena Ganesh , Penguin Enterprise 

5. EntrepreneurshipDevelopment,IndianCasesonChangeAgentsbyK.Ramachandran,McGrawHill 

Publication 
 

 CourseCode&Title:EntrepreneurialskillNewventuremanagement 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 3 2 2 3 3 2 2 2 3 2 3 2 

CO-2 2 2 1 3 2 2 2 2 3 2 3 2 2 3 

CO-3 3 2 2 3 3 2 2 2 2 3 3 3 2 2 

CO-4 2 2 1 3 2 3 3 3 2 3 2 3 2 3 

CO -5 3 2 2 2 2 3 3 2 3 2 3 2 2 3 

StronglyCorrelated- (3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(2) 

NoCorrelation - (0) 

 

 

 

 

 

 

 

 

Semester-IV 

 

Corepaper-VII BusinessEnvironment 
L T P C 

4 - - 5 

Course objectives: 

CLO-1Tounderstandthedifferent environmentinthebusinessclimate. 

CLO-2Toknowtheminorand majorfactorseffectingthebusinessinvariousstreams. 

CO3To know the differentenvironmentlike political,technological and economic environmentin the 
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CLO-4Toacquireindepthknowledgeabouttrade policy. 

CLO-5To acquireindepthknowledgeoneconomicreformsandglobalization. 

BusinessEnvironment 
CourseObjective:Tounderstandvariousenvironmentalfactorsaffecting business. 

Unit-I 

BusinessenvironmentMeaning–variousenvironmentsaffectingBusiness-Economic and Social 

Environment -Socio culturalandpoliticalenvironment -Legalenvironment -Changingroleof 

government. 

Unit-II 

StructuraldifferencesofIndianeconomy–BusinessandCulture –elementsofculture - Social 

responsibilities of Business - Business Ethics. 

Unit-III 

PlanninggoalsandStrategies, EvolutionofIndustrialPolicy, RegulatoryandPromotional frame 

work - Impact of technological changes in business 

Unit-IV 

ForeigntradeinIndiancontext –Export andImportPolicy– Foreigncapitalandcollaborations – 

Foreign Direct Investment. 

Unit-V 

EconomicReforms:Liberalization-GlobalizationandPrivatization–Economicreformsand Social 

Justice – Socialism – Capitalism – Mixed economy. 

Course outcomes: 
CO-1. Familiarizethenatureofbusinessenvironmentanditscomponents. 

CO-2. Thestudentswillbeabletodemonstrateanddevelopconceptual,frame work of 

business environment. 

CO-3 Demonstratethevariousfactorieslikepoliticaleconomicandtechnical 

development. 

CO-4 Integratetheknowledgeofeconomicreformswithglobalizationliberalization 

,collaborationofdirectinvestment. 

CO-5  UnderstandthetradepolicybothNationalandInterNationallevelandeconomic reforms 

introducedin recent years. 

References: 

1. JustinPaul,“BusinessEnvironment”TataMcGrawHillS,NewDelhi,2010. 

2. SaravanaVelP“InternationalMarketing”HimalayaPublications,NewDelhi,1987. 

3. CherunilamFrancis,“BusinessEnvironment”HimalayaPublications,NewDelhi,2017. 

4. GhoshP.K.,BusinessandGovernment 

5. Sampath,Mukerji,EconomicEnvironmentofBusiness 
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MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title: BusinessEnvironment 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 1 3 2 3 2 2 1 2 2 2 3 2 2 

CO-2 2 2 3 2 3 2 3 2 2 2 3 1 2 3 

CO-3 2 1 2 2 2 2 2 2 1 2 2 2 2 2 

CO-4 3 2 2 2 3 3 2 2 2 3 2 3 2 3 

CO-5 2 1 2 3 2 3 3 2 1 2 3 3 2 3 

StronglyCorrelated-(3) 
ModeratelyCorrelated–(2) 

WeaklyCorrelated -(2) 

NoCorrelation - (0) 

 

 

 

 

 

CorePaper-VIII TrainingandDevelopment 

L T P C 

5 - - 5 

 

CourseObjectives: 

CLO-1To makethestudentsunderstandthe learningtheoriesandapplythemin 
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training program. 

CLO-2Todemonstrateuseofvarioustrainingmethodsisconductingvarious 



 

Page 61 of 123 

 

e-learning,trainingprogram. 

CLO-3Identifyingtrainingneeds,designanddevelopappropriateprogrammeand 

implementproperly. 

CLO-4Toevaluatethetrainingprogram. 

CLo-5 To learnthepracticalapplicationsand implicationsoftrainingonotherHR 

practices like recruitment, selection, HRP, performance appraisal etc. 

 

TRAININGANDDEVELOPMENT 

UNITI 

Concepts of Training and Development Organizing training department -Training and Development policies - 

Requisites of Effective Training -Role of External agencies in Training and Development. 

UNITII 

Training Methodologies - Logic and ProcessofLearning -SkillsofanEffective Trainer -Audio-VisualAids in 

training -Computer Aided Instructions - E- Learning -Technologies Convergence and Multimedia Environment - 

Electronic Enabled Training Systems (EETS.) 

UNITIII 

Training Needs Assessment (TNA) -TNA at different levels - Training design, kinds of training and 

development programs- Preparationoftrainers -Developingtraining materials - Trainingprocessoutsourcing - 

Training issues resulting from the external environment and internal needs of the company. 

UNITIV 

Case-study methods in training -In-basket exercise -Multiple management Programme Learning -Action 

learning – Training Games - Role Play -Self Diagnostic Skills -Experience Learning -Discovery Learning - 

Brain Storming – Counseling - Sensitivity Training. 

 

UNITV 

Reasons for evaluating Training and development programs, Problems in evaluation; Evaluation planning and 

data collection, different evaluation frameworks, Problems of Measurement and Evaluation Methods of 

evaluating effectiveness of Training Efforts. 

CourseOutcomes: 
CO-1Thestudentswillbeabletounderstandbasicconceptsoflearningprocess, 

theories, training and development. 

CO-2Understandtrainingneeds,trainingprocess,trainingmethodsand e-

learning ,training program. 

CO-3Elaboratethetrainingprocessandoutsourcingintraining. 

CO-4 .The studentsable toevaluatethe systemoftraining 

CO-5Relevanceandusefulnessoftrainingexpertise intheorganizational work 
environment. 

References: 

 

1. Prior,John,HandbookofTrainingandDevelopment,JaicoPublishingHouse, Bombay. 

2. Craig,RobertL.,TrainingandDevelopmentHandbook,McGrawHill. 

3. Rolf,P.,andUdaiPareek,TrainingforDevelopment,SagePublicationsPvt. Ltd. 

4. Dayal,Ishwar,ManagementTraininginOrganisations,PrenticeHall. 

5. Warren,M.W.TrainingforResults,Massachusetts,Addison-Wesley. 

MethodsofEvaluation 
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InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 
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ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

Mapping 
 CourseCode&Title:Training and Development 

CO/PO PO PSO 
 1 2 3 4 5 6 7 1 2 3 4 5 6 7 8 

CO-1 3 2 2 1 2 1 2 3 3 2 3 2 1 2 2 

CO-2 2 2 3 2 2 1 2 1 2 2 3 2 3 2 2 

CO-3 2 3 2 2 3 2 1 2 1 2 3 2 3 2 2 

CO-4 3 2 2 1 2 1 2 3 3 2 3 2 1 2 2 

CO-5 2 2 3 2 2 1 2 1 2 2 3 2 3 2 2 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

ElectivePaperIV: 

HumanResourceInformationsystem 
L T P C 

3 - - 4 

Course Objectives: 

CLO-1To understand what isthe role ofinformationsystem,HR informationsystem, current scenarioof 

business. 

CLO-2To help the studentsto understand the concept ofHRIS,planning,designing and its 

implementation maintaining and developing HRIS. 

CLO-3Toenablethemtoknowhowthemanagersuseinformationsystemeffectivelyinemployee engagement 

,compensation and training and development. 

CLO-4Tounderstandtheimplementationofdecisionsupportsystemandartificialintelligence. 
CLO-5-Toinstillthetechnologicalupdatesininformationsystemtherebymakingdecisionmaking process more 
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easy. 

 

HUMANRESOURCEINFORMATIONSYSTEMS 

Unit-I 
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OrganizationsandInformationSystems –HRSystemDevelopment –ManagerialDecisionMaking - 

Information Systems and Business Strategy. 

Unit-II 

ConceptofHumanResourceInformationSystem(HRIS) —HRISPlanningandDesigning - Hardware 

and Software of HRIS Implementation- Maintaining and developing HRIS. 

Unit-III 

ApplicationofHRIS inEmployeeEngagement -CompensationManagement -Trainingand Development - 
Grievance Redressal -Payroll. 

Unit-IV 

DecisionSupportSystem(DSS) –BusinessIntelligence-Expert System-ArtificialIntelligence (AI) – 

Managing Human Resource Information Systems. 

Unit-V 
IntroductiontoHRISsoftware -HRISindifferent typesoforganizations –Networking–Internet - Intranet - 

Telecommunications in HRIS functions. 

Course Outcomes: 

CO-1To gain knowledge on how information systems are effectively used in organization for achieving 

their goals. 

CO-2 To use modern informationtechnologyin planning,desinging and help themto solve the problems in 

business. 

CO-3Tomanageglobalworkforcebyattracting,engagingandretainingtalentacrossbordersusing technology. 

CO-4It helps to understand how organization to streamline processes likes recruiting selection, payroll, 

training projection, career pathing and productivity evaluation. 

Co-5Itdemonstratesa throughunderstandingofthestrategicvalueofHRISandhowitcontributesto 

organizational success. 

Reference: 

1. Jaiswal&Mittal.ManagementInformationSystem.OxfordUniversityPress. 

2. Keen,PeterGW.Decisionsupportsystem:AnOrganizationalPerspective.Addison-WesleyLaudon, 

K.C.&Laudon,J.P.ManagementInformationSystems.PearsonEducation. 

 
3. TurbaEfrin.DecisionSupport&ExpertSystems-ManagementPerspective. 

Macmillan 

4. VincentR.Ceriello,HumanResourceManagementSystem–Strategies,TacticsandTechniques, 
Lexington. 

5. HcasM.Awad,Casico,HumanResourceManagement,AnInformationSystemsApproach,Reston 

Publishing 
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MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Short summary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating or 

Presentations 

 CourseCode&Title:HumanResourceInformationsystem  
CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8  

CO-1 3 2 2 3 2 3 2 2 3 2 3 2 3 2  

CO-2 2 3 2 2 3 3 3 2 1 3 2 3 2 3  

CO-3 3 2 1 2 2 3 2 2 3 2 2 2 2 3  

CO-4 2 2 2 2 3 2 3 2 1 2 3 3 2 3  

CO-5 3 2 2 3 3 2 3 3 3 2 3 2 2 3  

StronglyCorrelated-(3) 
ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

Part-IV 

Part-IVSECV KNOWLEDGEMANAGEMENT 

L T P C 

2 - - 2 

Learning Objectives 

CLO-1. Toequipthestudentswithcompetencetmanage themselves inorganizationswithascientificout look towards 

COL-2.To learnthearchitectureoftheknowledge management systemprocessand implementationmodel using 

with the balanced scored method. 

COL-3.Identifyingthevarioustoolsand techniquesofknowledgemanagement. 

COL-4.Tomakesthestudentstodevelopthemechanismusing dataminig. 
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COL-5. Tolearnthe measurement systemswithknowledgeaudit ndfacilitatepracticesinto globalized era. 

UNITI 

Introduction-HistoryofKnowledgeManagement,ImportanceofKnowledgeManagement,Information 
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Management Vs Knowledge Management; Knowledge Management’s Value Proposition, Role ofConsultant in 

Knowledge Management. 

UNITII 

Strategic Dimensions of KM: Knowledge Management Strategies,Impact of Business Strategy on Knowledge 

Strategy, Porter’s Five forces Model, Resource Strategy Model, Strategic Knowledge Resources, Balanced 

Scorecard and Knowledge Strategy. 

UNITIII 

Knowledge Management Systems: Types of Knowledge Systems, Knowledge Management Architecture, 

Knowledge Management System Implementation, Knowledge Management System Life Cycle (KMSLC); 

Challenges and Barriers to Knowledge Management Systems, Drivers of Knowledge Management System. 

UNITIV 

Role of IT in KM, Knowledge Portals and Knowledge Management Tools, Communities and Collaborations, 

Intelligent Techniques in Building KMS, Data Mining in KM; Scope, Cost Efficiency and Reliability of 

Technologies to Support Knowledge work. 

UNITV 

Measurement Systems for KM, Knowledge Audit, Knowledge Divestiture, IP Protection,KM Certifications; 

Practices of Knowledge Management in Modern Global Organizations. 

CourseOutcomes 

CO-1Thestudentswillbeableto knowtheknowledge management withdifferent strategic 
dimensions. 

CO-2 Toanalyzetheknowledgemanagementsystemprocessandimplementationmodel and 

KM architecture. 

CO-3 Toknowthetoolsandtechniquesofknowledge management furtherdevelopment of 

the mechanisms. 

CO-4 To designtheKMwiththemeasurementsystemandpracticetothewell. 

CO-5 Demonstratetheapplicabilityofmeasurement systemswithknowledgeand 

felicitate practices into globalized era. 

 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 
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Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 
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Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

REFERENCES 

 

1. EliasM Awad,HassanMGhaziri,KnowledgeManagement, PHI 

2. Fernandez AC.KnowledgeManagement,PearsonEducation. 

3. AnuSinghLather,AnilKSainiandSanjayDhingraEd.,KnowledgeManagement,MacMillan. 

4. Warier, Sudhir, Knowledge Management, Vikas Pub. House. 

KimizDalkir,KnowledgeManagementinTheoryandPractice,PHI 

Mapping 
 CourseCode&Title:Knowledge Management 

CO/PO PO PSO 
 1 2 3 4 5 6 7 1 2 3 4 5 6 7 8 

CO-1 3 2 2 1 2 2 3 3 2 1 2 2 3 3 3 

CO-2 3 2 2 3 3 2 3 3 1 2 2 1 2 3 2 

CO-3 2 2 2 1 2 3 2 3 2 1 3 1 3 3 2 

CO-4 3 2 1 1 2 2 2 2 2 1 2 0 3 2 2 

CO-5 3 2 2 3 2 2 3 3 2 1 2 1 2 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

 

 

NaanMuthalvan/PerformanceAppraisalSystem 
L T P C 

2 - - 2 

Learningobjectives 
CLO-1To makes the students to understand the frame work,concept ,process and objectives of performance 

appraisal system. 

CLO-2 To makes the students to analyse the components,measures of evaluation andmethods of performance 

appraisal system. 

CLO-3The students gain knowledge on implementation and characteristics of effective performance 

appraisalsystem. 

ClO-4Thestudentsknowtheconcept,approchesandframeworkoftalentmanagement. 

ClO-5The students understand themanaging employee engagement,key factors and differentaspects of 

talentmanagement. 

PERFORMANCEAPPRAISALSYSTEM 

UnitI: 
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ConceptualFrameworkofPerformanceAppraisalSystem:Concept, Meaning, PerformanceAppraisalSystem 

process; Objectives of Performance Appraisal System; Historical development in India 

UnitII: 

ComponentsofPerformanceAppraisalSystem:Performanceplanning;coaching;Performance 
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measurementandevaluation;Methodsofperformanceappraisal;Identifyingpotentialfordevelopment; Linking pay 

with performance. 

UnitIII: 

Implementation of Performance Appraisal System: Characteristics of effective Performance 

Appraisal System; Performance management as an aid to learning and employee empowerment; Use of 

technology and e- Performance Appraisal System. 

 

UnitIV: 

Talent Management: Concept and approaches; Framework of talent management; Talent 

identification, integration, and retention. 

UnitV: 

TalentManagementPracticesandProcess:Managingemployeeengagement;Keyfactorsanddifferent aspects 

of talent management; Talent management in India. 

Course outcomes 

CO-1 Understandtheframework,concept,processandobjectivesof performanceappraisal 

system. 

system. 

CO-2 Analysethecomponents,measuresofevaluationand methodsofperformanceappraisal 

CO-3Gain knowledge on implementation and characteristics of effective performance 

appraisalsystem. 
CO-4.Understendtheconcept,approchesandframeworkoftalentmanagement. 

CO-5Understandthemanagingemployeeengagement,keyfactorsanddifferent aspects of 

talent management. 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 
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Mapping 
 CourseCode&Title:PerformanceAppraisalSysteem 

CO/PO PO PSO 
 1 2 3 4 5 6 7 1 2 3 4 5 6 7 8 
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CO-1 3 2 2 1 2 2 3 3 2 1 2 2 3 3 3 

CO-2 3 2 2 3 3 2 3 3 1 2 2 1 2 3 2 

CO-3 2 2 2 1 2 3 2 3 2 1 3 1 3 3 2 

CO-4 3 2 1 1 2 2 2 2 2 1 2 0 3 2 2 

CO-5 3 2 2 3 2 2 3 3 2 1 2 1 2 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

Semester-V 

Corepaper-IX HumanResourceDevelopment 
L T P C 

5 - - 4 

LearningObjectives: 

CLO-1To develop theunderstanding oftheconceptofhumanresource development. 
CLO-2Demonstrateanunderstanding ofkeytermstheoriesand practiceswithinthefieldofHRD. 

CLO-3 Demonstratecompetenceindevelopmentandproblemsolvingprovidesinnovativesolutionsto problems 

in the fields of HRD. 

CLO-4Demonstrateanunderstandingtheprocess,implementationofHRDanditsevaluating process. 

CLO-5 Todevelopthestudentstogainknowledgeaboutcompetencymappingandrecent 

technologies emerging trends in HRD. 

 

 

UnitI: 

HUMAN RESOURCE DEVELOPMENT 

 

IntroductiontoHumanResourceDevelopment:Concept;Relationshipbetweenhumanresource 

management andhumanresourcedevelopment;HRDmechanisms,processesandoutcomes;HRDmatrix; HRD 

interventions; Roles and competencies of HRD professionals; Challenges in HRD. 

UnitII: 

HRD Process: Assessing need for HRD; Designing and developing effective HRD programs; 

Implementing HRD programs; Evaluating effectiveness of HRD Programs; HRD audit; HRD culture and 

climate. 

UnitIII: 

HRD Activities: Employee development activities- Approaches to employee development,leadership 

development, action learning, assessment and development centres;Intellectualcapitaland HRD; HRD 

mechanisms for workers; Role of trade unions; Industrial relations and HRD; Influence of motivation on 

development activities. 

UnitIV: 

HRD Applications and Trends: Coaching and mentoring; Career management and development; 

Employee counseling; Competency mapping; PCMM, Balanced Score Card, Appreciative inquiry; 

Integrating HRD with technology, Employer branding and other emerging trends. 

UnitV: 
HRD in Organisations: Selected cases covering HRD practices in government organisations, 

manufacturing and service industries and MNCs; International experiences of human resource development 

 

Course Outcomes 

CO-1Demonstratethe applicabilityofthe concept mechanism, HRD interventions and role ofHR and their 
challenges. 
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CO-2Analysethecomplexitiesintheprocess,designanddevelopeffectiveevaluation. 

CO- 3The students understand rules to build an organization excelling in people, processes, products, and 

profits. 

CO-4 Itmakesthestudentsmorecompetentanddevelopskillsand knowledge. 
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CO-5DemonstratetheapplicabilityofHRpractices invariousorganizationat NationalandInterNational level. 

References: 

1. GoldsteinIrwinL,TrainingInOrganizations-NeedsAssessment,Development &Evaluation, 

Wordsworth Publication. 

2. Lynton&Parekh, TrainingforDevelopment,SagePublication. 

3. RobertL.Craig,ASTDTrainingandDevelopment,McGrawHill Publication. 

4. Duganlaird-ApproachestoTrainingandDevelopment,Perseus Publishing. 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 

 CourseCode&Title:HumanResourceDevelopment 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 2 3 3 3 3 2 2 1 2 3 2 3 

CO-2 2 2 3 3 2 2 2 3 2 3 2 2 3 3 

CO-3 3 1 3 2 3 3 3 2 2 2 3 3 2 2 

CO-4 2 3 2 3 3 2 2 3 1 3 2 2 3 3 

CO-4 3 2 3 2 2 3 3 3 2 2 3 2 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 



 

Page 77 of 123 

 

Corepaper-X Researchmethodology 
L T P C 

5 - - 4 

Learningobjectives 

1. Tofamiliarizethestudentsaboutmeaningofresearchandsignificanceresearchprocess. 

2. Toenablethe participantsinconducting researchworktofind researchproblemthroughpropersolution. 

3. Thestudentsdemonstratedifferent typesofresearchdesigntofind outthe truth. 

4. To impart knowledge for enabling studentsto develop data analyticsskillsand meaningfulinterpretation to 

the data sets so as to solve the business research. 

5. Tomakesthestudentstopreparereportwriting,significanceofreportwritinganditsdifferent types. 

 

REAEARCHMETHODOLOGY 

 

 

UnitI: 

Anintroductionmeaningofresearch,objectivesofresearch,significanceofresearch,typesof 

research. 

 

UnitII: 

ResearchProblem– whatisresearchproblem,selectionofresearch,necessityofdefiningaproblem. 

 

UnitIII: 

ResearchDesign–Meaningofresearchdesign, needforresearch design, featuresofresearchdesign, different 
types of research design. 

 

UnitIV: 

MethodsofDataCollection–Primarydata, datacollectionthroughquestionnaires, Schedulesand other 

methods ofdata collection, primarydata Vs secondarydata, appropriate method ofdata collection. 

 

UnitV: 

Interpretationandreportwriting –meaningofinterpretation,techniquesofinterpretation, 
precautions in interpretation, significance of report writing, different steps of report writing. 

 

 

 

 

Course outcome 

CO-1  Develop understanding on various kinds of research, objectives of doing research, research process 

research design and sampling. 

CO-2Gainbasicknowledgeonquantitativeresearchtechniques. 
CO-3  Acquire adequate knowledge on measurement and scaling techniques as well as the quantitative data 

analysis 

CO-4Createbasicawarenessondataanalysisandhypothesistestingprocedures 

CO-5 Develop the skill in the preparation of report writing ,significance of report writing and its different 

types.. 

 

Reference: 

1. GuptaS.C.,Fundamentals ofStatistics, (SixReviseds&EnlargedEdition)HimalayaPublishing 

House, Mumbai, 2006. 

2. HansRaj,TheoryandPracticeinSocialResearch,SurjeetPublications,Delhi,2002 
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3. KrishnaswamiO.R.,RanganathamM.,MethodologyofResearchinSocialSciences,Himalaya 

Publishing House, Mumbai, 2005 

4. KothariC.R,ResearchMethodology,WishvaPrakashan,NewDelhi,2001. 

5. ManoharanM.,StatisticalMethods,PalaniParamountPublishers,TamilNadu,1997 
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MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 

 

 

 

 

 

 

 CourseCode&Title:Research methodology 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8  

CO-1 2 2 2 3 2 3 3 2 2 1 2 3 2 3  

CO-2 3 2 1 2 2 3 2 3 2 2 2 1 2 2  

CO-3 3 2 2 2 2 3 3 2 2 3 2 2 2 2  

CO-4 3 2 1 2 1 3 2 2 1 2 2 2 1 2  

CO-5 2 3 2 3 2 2 2 3 2 2 2 3 2 2  

StronglyCorrelated-(3) 
ModeratelyCorrelated–(2) 

WeaklyCorrelated -(2) 

NoCorrelation - (0) 
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Corepaper-IX CorporateSocialResponsibility 

L T P C 

5 - - 4 

LearningObjectives: 

CLO-1 Tomakes the students understandvarious corporate social responsibilities,business 

ethicsandpractice in their professional life. 

CLO-2Tomakethestudentstounderstandevolution,development,dimentionandotheraspectsofCSR CLO-

3 To make the students to understandthe approches ofCSR and , its role in business. 

CLO-4TomakesthestudentstoanalysethemanagementandimplementationofCSR. 
CLO-5Toimbibetheethicalissuesincorporategovernanceand,understandfutureofCSRandits impact on 

business. 

 

UnitI: 

CORPORATESOCIALRESPONSIBILITY 

 

Businessethicvs. corporatesocialresponsibility:Historyandoriginofbusinessethics,relationship 

betweenbusinessethicsand corporatesocialresponsibility(CSR),Ethicaldecision making. 

UnitII: 

Evolution and Development of CSR: The introduction to CSR, .Origin of CSR, Conceptual 
Dimensions of CSR: Theoretical Approaches, Developmental Models, Multi-Dimensional View. 

UnitIII: 

Approaches to CSR: Risk & Opportunities , Drivers & Challenges, Strategic investment, Triple 

Bottom Line Approach of CSR: Economic, Social, Environmental, Stake holders and Social Preferences: 

Customer, Employees, Communities, Investors. 

UnitIV: 

Managing and implementation of CSR: How to manage CSR, position of CSR in leadership of a 

company, Social accounting, Stakeholder management, Responsible investment, CSR in small and medium 

sized enterprises 

UnitV: 

Impact, criticismand futureofCSR: The impact ofCSR, CriticismofCSR, Future and development of 

CSR in India. 

Course Outcomes: 

CO-1Understandvariouscorporatesocialresponsibilities,businessethicsandpractice in 

their professional life. 

CO-2Demonstratetheevolution,development,dimentionandotheraspectsofCSR CO-

3Understandthe approches of CSR and , its role in business. 

CO-4 Analysethe management and implementationofCSR. 

CO-5 Toinbibetheethicalissues incorporategovernanceand,understand futureofCSR and 

its impact on business. 

References: 

1. AgrawalSanjayKCorporateSocialResponsibility, SagePublications, NewDelhi 

2. Katamba David, Zipfel Christoph and Haag David, Principles of Corporate Social Responsibility 

(CSR): A Guide for Students and Practicing Managers in Developing and Emerging Countries, 

Strategic Book Publishing 

3. Prasenjit Maiti ,Corporate Social Responsibility. - Vol. – I & II Sharda Publishing House, Jodhpur 

(India), 2010 

4. Sumati Reddy Corporate Social Responsibility, “The Environmental Aspects” The ICFAIUniversity, 

ICFAI Books 

MethodsofEvaluation 
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InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 
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 Seminar  

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay,Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title:CorporateSocialResponsibility 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 2 3 2 1 3 2 3 1 2 3 2 3 2 

CO-2 0 1 1 2 2 2 1 2 2 1 2 2 0 1 

CO-3 1 2 3 2 2 0 2 2 3 2 2 1 1 3 

CO-4 2 3 2 1 2 1 2 1 3 2 2 3 2 1 

CO-5 2 3 1 2 1 2 2 1 2 3 2 2 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

Elective–VProfessionalEthics 
L T P C 

4 - - 3 

Learningobjective 

CLO-1 Tomakesthestudentstoknowthemeaning,standard,scopeofethicsandfactorsaffecting professional 

ethics and itsneed , responsibility . 

CLO-2 Theyacquired knowledge ontypesofethics,ethicsinHRMand decisionmaking. 
CLO-3 To makesthestudentsrealisethesignificanceofethicsenvironmentalmanagement system. 

CLO-4 The students analysed local and global issues ,causes and its implications. 

CLO-5 Thestudentsclearlydemonstratetheideaofsustainabledevelopmentandwastemanagement. 

PROFESSIONALETHICS 

Unit-I 

ProfessionalEthics –Meaning –Standardsandscope –PrinciplesofProfessionalEthics–Factors 

affectingprofessionalethics. 

Unit-II 

ManagerialEthics–Ethics inProduction- Ethics inMarketing –Ethics inHumanResource Management – 

Ethics in financial decision making and pricing. 
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Unit-III 

SocialResponsibilityofBusiness –Needfor SocialResponsibility–Responsibilitytowardsvarious stake 

holders. 
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Unit-IV 

Localandglobalethicalissues –PovertyEcologicalCrisis –CausesandImplications – 
Environmental Management System. 

Unit-V 

ConceptofSustainableDevelopment–WasteManagement–WasteDisposal–Waste Treatment. 

Course outcome 

CO-1Understand the meaning ,standard ,scope ofethics and factors affecting professionalethics and itsneed , 

responsibility . 

CO-2Acquiredknowledgeontypesofethics,ethicsinHRManddecisionmaking. CO-

3Demonstratethe significance of ethics environmental management system. CO-4

 Analysed local and global issues ,causes and its implications. 

CO-5 Demonstratetheideaofsustainabledevelopmentandwastemanagement. 

Reference: 

1. TheEthicsofManagement,LaRueToneHormer, UniversalBookStall,Delhi. 

2. PrinciplesofCommerce, C.D. Balaji&G.Prasad,MarghamPublications,Chennai. 

3. EssentialofBusinessEnvironment,Aswathappa.K,Himalayapublishinghouse,Mumbai. 

4. Management TodayPrinciplesandPractice,Gene Burton,ManabThakur,tataMcGrawHill 

Publishing Co Ltd., Delhi. 

5. BusinessEthics, R.V.BadiandN.V.Badi, VrindaPublication,Delhi. 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title:ProfessionalEthics 
CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 1 3 2 3 3 3 1 2 2 3 3 3 2 

CO-2 2 2 2 3 2 3 3 2 3 2 2 3 2 3 
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CO-3 2 2 2 2 3 2 2 2 2 3 3 2 3 3 

CO-4 3 2 3 3 3 2 2 2 3 2 3 3 2 3 

CO-5 3 2 1 2 2 3 3 1 2 3 2 3 3 3 

StronglyCorrelated-(3) 
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ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

ElectivePaper StrategicManagement 

CLO-1-Tounderstandthe concept ofstrategyandstrategicmanagementprocess. 

CLO-2-Tocreateawarenessofevolvingbusinessenvironment. 

CLO-3-Tounderstandstrategicalternativesandmakeappropriatestrategicchoice. CLO-

4-To know the basics of strategic implementation. 

CLO-5-Tounderstandrecent trends forcompetitiveadvantage. 

UNIT-I 

IntroductiontoStrategicManagement -OverviewofStrategicManagement ProcessLevelsofStrategy Strategic 
Intent-Vision and Mission Business Definition 

UNIT-II 

ExternalEnvironmentAppraisalusingPESTEL,Competitor AnalysisusingPorter’s5-Forces model 

,Environmental Threat and Opportunity Profile (ETOP) ,Value chain Analysis .Strategic Advantage 
Profile(SAP)ScanningFunctionalResourcesandCapabilitiesforbuildingOrganizationCapabilityProfile (OCP) 

SWOT Analysis. 

UNIT-III 

Strategicalternativesat corporatelevel:conceptofgrandstrategies -Strategicchoice models-BCG,GENine Cell 

Matrix , Hofer’s matrix-Strategic alternatives at business level: MichaelPorter’s Generic competitive strategies. 

UNIT-IV 

StrategicImplementation:Developingshort-termobjectivesandpolicies,functionaltactics,andrewards 

.StructuralImplementation:anoverviewofStructuralConsiderationsBehaviouralImplementation:anoverview 

ofLeadership and Corporate Culture Mc Kinsey 7-S Framework Establishing Strategic Control . 

UNIT-V 

ConceptofBalancedScorecardapproach. UseofBigdataforBalancedscorecardImportanceofCorporate Social 

Responsibility & Business Ethics Concept of Corporate Sustainability. 

CO-1-Todevelopanunderstanding ofthestrategicmanagementprocessandthe complexities 

business environment. 

CO-2-Toanalyze theexternalenvironmentalandinternalorganizationalfactorsinfluencingstrategyformulation. 

CO-3-Todemonstratetheskillsrequiredforselectionofthe mostsuitablestrategiesforabusiness organization. 

CO-4-To generateworkablesolutionstothe issuesandchallengesrelated tosuccessfulimplementationofthe chosen 

strategies 

CO-5-Tofamiliarizewithcurrentdevelopments. 

ReferencesBooks 

 
1. Thomson&Strickland,(2008),CraftingandExecutingStrategy,McGrawHill.-SixteenthEdition(2011) 

2. N.Chandrasekaran,Ananthanarayanan(2011),StrategicManagement,OxfordUniversityPress –First 

Edition – Second Impression (2012) 

3. reland,Hoskisson&Manikutty(2009),StrategicManagement – ASouthAsianPerspective,Cengage 

Learning- Ninth Edition(2012) 

4. Dr.LM.Prasad,StrategicManagement,SultanChand&Sons 

5. KennethCarrig,ScottASnell.StrategicExecution:DrivingBreakthroughperformanceinbusiness, 

Stanford University Press(2019) 

 
MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 
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Assignments 

Seminar 

Attendanceandclass participation 
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ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title:ProfessionalEthics 
CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 1 3 2 3 3 3 1 2 2 3 3 3 2 

CO-2 2 2 2 3 2 3 3 2 3 2 2 3 2 3 

CO-3 2 2 2 2 3 2 2 2 2 3 3 2 3 3 

CO-4 3 2 3 3 3 2 2 2 3 2 3 3 2 3 

CO-5 3 2 1 2 2 3 3 1 2 3 2 3 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(2) 

NoCorrelation - (0) 

ElectivePaper-VI PerformanceManagement 
L T P C 

4 - - 3 

 

Courseobjectives 
CLO-1.Tomakes thestudents tounderstandtheframework,concept,process andobjectives of 

performance Management . 

CLO-2To makes the students to analyze the components, measures of evaluation andmethods of 

performance appraisal system. 

CLO-3The students gainknowledge onimplementationand characteristicsofeffective 

performance management . 

CLO-4Thestudentsknowtheconcept ,approachesandframeworkoftalentmanagement. 

CLO-5Thestudentsunderstandthemanagingemployeeengagement,keyfactorsanddifferent aspects of 

talent management. 
 

 

UnitI: 

PERFORMANCE MANAGEMENT 

 
Concept-Meaning-PerformanceManagement-Performancemanagementprocess–performance 

management practices in Indian Organizations. 



 

Page 89 of 123 

 

UnitII: 

Implementingperformancemanagementsystem-strategiesandchallenges–characteristicsofeffective 

performance metrics- Role of HRprofessionals in performancemanagement-Performance management 
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documentation-PerformanceManagementAudit. 

UnitIII: 
PerformancePlanning-Performancemeasurementandevaluation-Performancemanagementappraisalmethds-Counseling –
identifying potential for development –Linking pay with performance. 

UnitIV: 

Talent Management: Concept and approaches;Frameworkoftalent management;Talent 

identification, integration, and retention. 

UnitV: 

TalentManagementPracticesandProcess:Managingemployeeengagement;Keyfactorsanddifferent aspects 

of talent management; Talent management in India; 

References: 

1. Chadha:Performance management,ExcelBooks 

2. Hartle:TransformingPerformanceManagement Process,Koganpage. 

3. SrinivasR.Khandula:PerformanceManagement:Strategies,InterventionsandDrivers,Prentice Hall 

of India 

4. HermanAguinis:PerformanceManagement,PearsonEducation 
5. S.KohliandTapomoyDeb,PerformanceManagement, OxfordUniversityPress 

 

 

 

 

 

 

system. 

Course outcomes 

CO-1 Understandtheframework,concept,processandobjectivesof performancemanagement 

 

CO-2Analyzethecomponents,measuresofevaluationandmethodsofperformancemanagement. 

CO-3Gainknowledgeonimplementationandcharacteristicsofeffectiveperformance 

appraisal system. 

CO-4.Understandtheconcept,approachesandframeworkoftalentmanagement. 
CO-5Understandthe managingemployeeengagement,keyfactorsanddifferent aspects of 

talent management. 

 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 
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Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 
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Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 

 

 

 

 

 

 

 CourseCode&Title:Performance Management 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 2 2 2 3 2 2 2 3 2 2 2 3 

CO-2 2 3 2 3 2 2 3 2 3 2 2 2 2 2 

CO-3 3 2 3 2 2 3 2 3 2 3 3 3 2 2 

CO-4 2 3 2 3 2 3 2 2 2 3 2 3 2 3 

CO-5 23 3 2 2 2 3 3 2 2 2 3 2 3 2 

StronglyCorrelated-(3) 
ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

StressManageme 
L T P C 

2 - - 2 

Course Objectives: 

CLO-1.Tomakethestudentsunderstandtheconceptofstressandstressor,typesofstressand dimensions of stress 

level. 

CLO-2.Toexposethestudentsto basic featuresofstressandemotionalandsleepdisorders. CLO-3

 To make the students to describe general features of dealing with stress. 

CLO-4 To makesthe studentsto understand the componentsoftime management, social support and 

relaxation techniques. 

CLO-5Tomakethestudentstoanalyzetheroleofcommunication,components’ofhealthdietand conflict 

management system. 

STRESSMANAGEMENT 

Unit-I 

Definitionofthetermsstressandstressor-EustressandDistress-Chronicstress -common 

stressors - Dimensions of stress levels . 

Unit-II 

CausesofStress-Impact ofStressonCognitiveProcess - Sleepdisorders-Eatingdisorders - Emotional 

disorders. 

Unit-III 

Stressmanagement practices-Generalfeaturesofdealingwithstress -Stress-patterns–Discovering and 

transformation of habitual stress. 

Unit-IV 

TimemanagementandStress –StressBusters–Meditation–Yoga–Socialsupportandstress. 

Unit–V 

Roleofcommunicationandrelationships inmanagingstress - Componentsofhealthydiet -Impact of 

sleep habits - Emotional intelligence and conflict management frameworks. 

Reference: 
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2. PaulM.Lehrer,Robert L.Woolfolk,andWesleyE.Sime,Principlesand 

Practices of Stress Management, New York: Guilford Press 

3. AnitaSingh, StressManagement,GlobalIndiaPublicationsPvt.Limited 

4. SeawardB.L.ManagingStress:PrinciplesandStrategiesforHealthand 
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Wellbeing,JonesandBartlettPublishers. 

5. SimmonsM.,DawW.Stress,Anxiety,Depression: aPracticalWorkbook, 
Winslow Press. 

SteinmetzJ.ManagingStressBeforeitManagesYou,BullPublishing 

 

 

CourseOutcomes: 

CO-1Understandtheconceptofstressandstressor,typesofstressanddimensionsofstress level. CO-

2Analyze the basic features of stress and emotional and sleep disorders. 

CO-3Describegeneralfeaturesofdealing withstress. 

CO-4Understandthecomponentsoftimemanagement, socialsupportandrelaxationtechniques. 

CO-5Analyzetheroleofcommunication, componentsofhealthdietandconflictmanagementsystem. 

MethodsofEvaluation 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title:StressManagement 
CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 1 2 3 2 3 2 2 3 2 3 2 3 2 

CO-2 2 3 2 3 3 2 2 2 3 2 2 3 2 3 

CO-3 2 1 2 3 2 3 3 2 2 3 3 2 3 3 

CO-4 2 1 2 1 2 2 2 1 2 2 2 2 2 3 

CO-5 3 2 2 3 2 3 3 2 2 3 2 3 3 2 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(2) 

NoCorrelation - (0) 

NaanMuthalvan/PublicRelations 
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L T P C 

2 - - 2 

 

Learningobjectives 
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CLO-1Tomakesthestudentstounderstand,theconcept,briefhistoryonpublicrelationandemergenceof corporate 

communications. 

CLO-2Thestudentsunderstandtheprocessfollowedin publicrelationwithcasestudies. 

CLO-3 To makes the students analyse various tools used in public relationsand the factors affected to reach 

public. 

CLO-4 Thestudentsabletodifferentiatethepublicrelationsandenvironment,recenttrendesand consequences. 

CLO-5 To makes the students to acquainted knowledge about public relations writings, Needs of media and 
value ofinformation though various positions . 

PUBLICRELATIONS 

UnitI: 

UnderstandingPublicRelations –Concepts, DefinitionsandTheory, BriefHistoryofPublic 

Relations and Emergence of Corporate Communication - The Evolution of Public Relations- The Pioneers 

and their Works, Understanding Various Concepts, viz., Public Relations, Publicity, Propaganda and 

Advertising. 

UnitII: 

The Public Relations Process: Defining the Problem, Media Selection, Feedback and Evaluation; 

Case Studies 

UnitIII: 

Tools of Public Relations: Media Relations – Steps in Organizing Press Conferences/Meets, Press 

Releases - Barriers in organizing and Media Relations management – Factors influencing the Selection of 

Media, Difficulties faced in reaching out to Publics 

UnitIV: 

The Public Relations Environment: Trends, Consequences, Growth and Power of Public Opinion, 

Political Public Relations, Sports Public Relations, Entertainment and Celebrity Management. 

UnitV: 

Public Relations and Writing: Understanding Media Needs - New Value of Information Printed 

Literature, Newsletters, Position Papers/Opinion Papers and White Papers and Blogs. 

 

Courseoutcomes 

CO-1The students gain knowledge on ,the concept ,brief historyon public relation and emergence ofcorporate 
communications. 

CO-2Thestudentsunderstandtheprocessfollowed inpublicrelationwithcasestudies. 

CO-3Thestudentsanalysevarioustoolsusedinpublicrelationsandthefactorsaffected toreachpublic. 

CO-4 Thestudentsabletodifferentiatethepublicrelationsandenvironment,recenttrendesand consequences. 

CO-5 Thestudentstoacquintedknowledgeaboutpublicrelationswritings,Needsofmediaandvalueof information 

though various positions 

References 

1. Jefkins,Frank:PublicRelationsIsYour Business(Nd, ExcelBooks,1995) 
2. JethwaneyJ&SarkarNN:PublicRelationsManagement(Nd,Sterling,2009) 

3. L’etangJacquie:PublicRelations,Concepts,Practice AndCritique(SagePublicationsIndia,2008) 

4. TheakerAlison:ThePublicRelationsHandbook(4Edition)(Routledge,Uk, 2012) 

Brown, Rob: Public Relations And The Social Web ( New Delhi: Kogan Page India, 2010) 

 

MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 
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ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 
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MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 

 CourseCode&Title:PublicRelations 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 2 3 2 2 3 2 3 3 3 1 2 2 

CO-2 2 3 3 2 2 3 2 2 3 2 3 2 2 3 

CO-3 2 2 3 2 3 3 2 3 3 3 2 1 2 2 

CO-4 2 2 3 2 2 3 2 2 2 2 1 2 2 3 

CO-5 3 2 3 2 2 3 2 2 2 2 2 2 3 2 

StronglyCorrelated-(3) 
ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

Internship/Industrialvisit/FelidVisit/KnowledgeUpdationactivities.(2credits) 

 AreportshouldbesubmittedattheendofVthsemesterandevaluatedbytheexternal 

examiners.(External-50) 

 InternshipstudentsshouldsubmitCertificateofattendance fromtheauthorities 

concerned along with report. (External-50) 

 

 

 
Semester-

VICore Paper-XIII Entrepreneurship development 

 

LearningObjectives 

CLO1-Thestudentsdevelopandcansystematicallyapplyanentrepreneurial wayof thinkingthatwill allow them 

to identify and create business opportunities that may be commercialized successfully. 

L T P C 

6 - - 4 
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CLO2-StudentsacquiredetailknowledgenentrepreneurialdevelopmentprograminIndiawomenentrepreneurs. 

CLO 3- To values students able to understand the evaluation of entrepreneurship, entrepreneurial 

traits,types and functions of entrepreneurs. 
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CLO-4To makethe studentsto gainknowledgeabuttheentrepreneurialprocess. 

CLO-5Thestudents realize and apply various theories of motivation, role of entrepreneurs in economicand 
social development. 

ENTREPRENEURSHIPDEVELOPMENT 

UnitI: 

Entrepreneurship:Concept,Evolution-EntrepreneurshipandSmallBusinessowners:Distinction, 

ApproachestoEntrepreneurship..Entrepreneurs:Role,EntrepreneurialTraits –EntrepreneurialTypes– Qualities 

and Functions of Entrepreneurs. 

UnitII: 

Entrepreneurial Process: Critical factors for starting a new enterprise, recognizing and evaluating 

opportunities, Entrepreneurial Financing sources-Determining the financial needs, Sources offinance- Debt, 

Venture Capital and other forms of Financing. 

UnitIII: 

Innovationand Entrepreneur –Sourcesand Processing ofBusiness Ideas –Basic BusinessResearch - 

Creating a successful business plan-Financial Projections-Preparation of Feasibility Reports. 

UnitIV: 

Entrepreneurial Development Programme (EDP) in India – Issues in the designing of a successful 

entrepreneurship development programmes – External Assistance Programmes. MSME’s -Sickness of 

Units–Women Entrepreneurs 

UnitV: 

Entrepreneurial Behaviours and Motivation – N-Achievement and Management Success – Role and 

Importance of Entrepreneurs in Economic Growth –- Social Entrepreneurship. 

Reference: 

1. Desai, A.N.Entrepreneur&Environnent.Ashish,NewDelhi. 

2. Drucker,P.InnovationandEntrepreneurship.Heinemann,London. 

3. Jain,R. PlanningaSmallScaleIndustry:AGuidetoEntrepreneurs. S.S.Books,Delhi. 

4. Kumar,SA.Entrepreneurship inSmallIndustry.Discovery,NewDelhi. 

5. Pareek,UdaiandVenkateswara,Rao.T.DevelopingEntrepreneurship –AHandbookonLearning 

Systems, Delhi. 

Course outcomes 

CO-1Understandtheevolutiontraits,typesand functionsofentrepreneur. CO-

2Analyse the entrepreneur process and role of women entrepreneur. 

CO-3Demonstratetheinnovativeideasand preparationofsuccessfulbusiness plan. 

CO-4UnderstandtheentrepreneurialdevelopmentinIndiaandroleofwomenentrepreneur. 

CO-5Understand thetheoriesofmotivationandroleofentrepreneursineconomicaldevelopment. 

MethodsofEvaluation 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 
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Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 
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 Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating or 

Presentations 

 CourseCode&Title:Entrepreneurshipdevelopment  
CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 3 3 2 3 3 1 2 3 3 3 3 3 

CO-2 2 3 3 3 2 3 2 2 2 3 1 2 3 3 

CO-3 3 3 3 2 3 2 2 1 3 2 3 3 2 3 

CO-4 2 3 2 3 2 3 3 3 2 3 2 3 3 2 

CO-5 2 3 2 3 3 2 2 2 2 3 2 3 3 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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CorePaper-XIV OrganizationalDevelopment andChange 

L T P C 

6 - - 4 

Learningobjective 

CLO1-Tounderstandtheconcept,importance,agentsofchange,theyalsounderstandthetypesof change. 

CLO2-Tocomprehendthemainderivesandapproachesofthe change. 

CLO-3-Torealizeandapplythestageoftheorganizationalchangeprogramsanditseffectiveness. 

CLO-4Toequipstudentswithknowledgeandskillsrequiredforimplementationoforganizational development 

programs. 

CLO 5 - To provide students analyse various interventions practiced in OD to improve the 

effectivenessof the organization. 

ORGANIZATIONALDEVELOPMENTAND CHANGE 

Unit-I: 

Change–meaning,importance,StimulatingForces -ChangeAgents-PlannedChange- Unplanned 

Change– ModelsofOrganizationalChange-Lewin'sThreeStep Model. 

Unit-II: 
Resistanceto Change-IndividualFactors-OrganizationalFactors–TechniquestoOvercome Change. 

Unit-III: 

ChangePrograms–EffectivenessofChangePrograms - ChangeProcess- JobRedesign- Socio- Technical 

Systems. 

Unit-IV: 

OD- BasicValues- PhasesofOD- Entry- Contracting- Diagnosis–Feedback- ChangePlan- Intervention - 
Evaluation - Termination. 

Unit-V: 

ODInterventions- SensitivityTraining - SurveyFeedback - ProcessConsultation- TeamBuilding - 

Inter- group Development - Innovations - Learning Organizations. 

References 

1. Kondalkar,OrganizationEffectivenessAndChangeManagement,PhiLearning, NewDelhi,2009 

2. French&Bell,OrganisationalDevelopment,Mcgraw-Hill. 

3. DipakBhattacharyya,OrganizationalChangeAndDevelopment,OxfordUniversityPress,New 

Delhi, 2011 

Course outcomes 

CO-1Gainingknowledgeaboutorganizationaldevelopmentprocess. CO-

2How to change and develop organizations. 

CO-3Betterunderstandingoftheorganizationalchangeprogrammesand itseffectiveness, 

change management model. 

CO-4Skillsneeded todevelopanactionplanforthedevelopmentprocess. 
CO-5ToanalysevariousinterventionspracticedinODtoimprovetheeffectivenessoftheorganization. 

MethodsofEvaluation 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 
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 Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating or 

Presentations 

  

 CourseCode&Title:OrganizationalDevelopment  
CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 1 3 3 3 3 2 2 2 3 2 2 3 

CO-2 3 2 3 3 1 2 2 1 2 2 3 3 2 2 

CO-3 2 3 2 2 3 2 2 2 1 1 2 3 2 3 

CO-4 3 2 2 3 3 3 3 2 2 3 3 3 2 3 

CO-4 2 1 2 2 2 3 2 3 2 2 3 2 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 
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CorePaper-XV TrendsinHRD 

L T P C 

6 - - 4 

CourseObjectives 

CLO 1 -To makes the students to analyze the changing scenario in business and technology. 

CLO2-Toenablethestudentsto analyzethetrainingprocessandperformancebasedpromotion. CLO3 

- To makes the students understand the e-hr and other on line process. 

CLO4-Toenable thestudentsto learnaboutchangemanagement/ 

1. ToenablethestudentstoanalyzevariousstepinInnovation. 

Unit-IHuman ResourceManagement:An Overview 

Introduction to Human Resource Management: Meaning -Definition,Approaches, Functions Challenges of 

HRM-Human Resource Management in changingbusiness scenario. Human Resource Environment: 

TechnologyandStructure.DualCareerEmployees,EmployeeContract/LeasingGlobalCompetition,WTOand 

Labour Standards 

Unit-IITrainingandDevelopment, PerformanceAppraisalandMerit Rating 

Training : Meaning , Benefits-Training Process and Methodology-, Evaluation and Feedback. Competency 

mapping, benefitsofcompetencymapping, 9boxtoolofHR, Model,-Performance Appraisal:, AppraisalErrors, 

Ethics in Performance-Appraisal, 360 Degree Feedback.- Merit Rating – Promotions, Transfers. 

Unit-IIITrendsinHRM 

E- HR- meaning, organization, Benefits and cost of E-HR and Future of E-HR, Digitized rewards and 

recognition,-Onlineskillassessments,Biometrictime trackingandsecurityRecent TrendsinHRMaftercovid 

19:Workplace- Diversity, Flexitime, WorkfromHome, VirtualWork, ArtificialIntelligence, Productivityof HR 

process,-Contemporary Issues in Business 

Unit-IV Administration Change management –Managing change-Important features- Approaches towards 

managing Change- Futuristic and strategic approach toward-changing business environment. Customer centric 

approach –The challenges of becoming a customer centric .Best practices to becoming a customer-centric 

company -Global management system- Concept & Significance.- Issues in cross cultural management.- 

Acquisition&mergers-Role&importance-Current Trendsinacquisitions&mergersonnational&international scenario 

Unit–VTurnAround andInnovationManagement 

Turn around Management - Concept & Significance, Techniques prerequisite for success.-Restructuring & 

Reengineeringofbusiness- Conceptofinnovation, AdvantagesandSignificancesofInnovation. KeyStepsin 

Innovation Management. Role of Government and Private Institutions in promoting Innovation. 

ReferenceBooks: 

1.  InternationalHumanResourceManagement:ManagingPeople inaMultinationalContext byPeter 

JDowling et al., Third Edition (South Western).. 

2. PunnettB,J,InternationalPerspectiveonOrganisationalBehaviorandHumanresourceManagement, PHI, 

N.Delhi. 

3. Dutt,RudraOrganizingtheUnorganizedWorkers,VikasPub. House.Pvt.Ltd.,New Delhi. 

4.  StrategicHRM–CharlesGreer,PearsoneducationAsia,NewDelhStrategicHRM–Jeffery 

Mello,Thompson publication, New Delhi. 

Course Outcomes 

Co-1.GainKnowledgeAboutchangingscenario andtechnicaldevelopmentinHRM 

Co-2.Thestudentsacquaintedknowledgeabouttrainingandperformancebasedpromotion. Co-3. 

Analyze the complexities of E-HR 

Co-4.Demonstratetheapplicabilityofchangemanagement. 

Co-5.Thestudentsacquaintedknowledgeabout restructure,reengineeringandvariousstepsininnovation management. 
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MethodsofEvaluation 
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InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 

 

 

 

 

 CourseCode&Title:CompensationManagement 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 1 2 3 2 3 2 2 3 3 2 3 2 

CO-2 3 2 2 3 2 3 2 2 1 2 3 2 3 3 

CO-3 2 1 3 2 3 3 2 1 3 3 2 3 3 3 

CO-4 3 2 2 3 2 3 3 2 2 3 2 3 3 2 

CO-4 3 2 3 2 3 3 2 3 2 3 2 3 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

 

 

 

Elective VII 

CompensationManagement 

L T P C 

5 - - 4 
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Course objectives 

1. Tomakesthestudentstounderstandthecompensationsystemandits approaches. 

2. Tomakesthemto analysethecompensationclassification,systempayandfringebenifits. 
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3. Toenablethemtodescribethetheoriesofwagesandother compensationplans. 

4. Toenablethestudentsto understandmethodsofrewarding systemexecutedfortheemployees 

5. Tomakesthestudentstounderstandtheimplementationofemployeebenefitpackages. 

COMPENSATIONMANAGEMENT 

 

 

Unit-I: 

Compensation-Definition-CompensationResponsibilities–CompensationSystemDesignIssues– 
CompensationPhilosophies–CompensationApproaches. 

 

Unit-II: 

Compensation Classification - Types - Incentives - Fringe Benefits– Development of Base Pay 

Systems – Pay Grades – Salary Matrix – Compensation as a Retention Strategy. 

Unit-III: 

Theories of Wages - Wage Structure - Wage Fixation - Wage Payment - Salary Administration - 

Executive Compensation – Incentive Plans – Team Compensation – Gain Sharing Incentive Plan– Profit 

Sharing Plan- ESOPs. 

 

Unit-IV: 

MethodsofRewarding ofSalesPersonnel- Pay- Commission- Payand Commission– Performance Based 

Pay Systems - Incentives - Executive Compensation Plan and Packages. 

Unit-V: 

EmployeeBenefits–BenefitsNeedAnalysis– FundingBenefits-EmployeeBenefit Programmes– Security 

Benefits – Designing Benefit Packages. 

References 

1. DewakarGoel,PerformanceAppraisalAndCompensationManagement,PHILearning,New 

Delhi,2008 

2. Richard.I.Henderson,CompensationManagement InAKnowledgeBased World,PrenticeHall 

India, New Delhi. 

3. RichardThrope&GillHomen,StrategicRewardSystems, PrenticeHallIndia,NewDelhi. 

4. MichaelArmstrong&HelenMurlis, HandBookOfRewardManagement,CrustPublishingHouse. 
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Course outcomes 

CO-1Understandthecompensationsystemfollowed intheorganizationandtheapproaches existed 

in the administration. 

CO-2Analysethe implementationofpaysystemand fringe benefitsexisted intheorganization. CO-

3Demonstrate the applicabilityof various theories of wages. 

CO-4Understandtherewardingsyytemfollowedintheorganization 
CO-5Describetheprosandcornsinthe implementationofbenefit packagesintheorganization. Methods 

of Evaluation 

 

 

 

 

 

 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title:CompensationManagement 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 1 2 3 2 3 2 2 3 3 2 3 2 

CO-2 3 2 2 3 2 3 2 2 1 2 3 2 3 3 

CO-3 2 1 3 2 3 3 2 1 3 3 2 3 3 3 

CO-4 3 2 2 3 2 3 3 2 2 3 2 3 3 2 

CO-4 3 2 3 2 3 3 2 3 2 3 2 3 2 3 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 
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IndustrialRelations 

L T P C 

6 - - 4 

Course objective 
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1. Thecoursehelpsthestudentsunderstandandapplytheconcept ofindustrialrelation. 

2. Tomakesthestudentstounderstandthevariousprocessesandproceduresofhandlingemployee relations. 

3. ThestudentsunderstandtheroleofworkersparticipationinManagementanditsforms inIndia 

4. To makes thestudentstoevaluate the conceptof discipline aspects and objectives ,disciplinary action and 

employee grivence redressal procedures. 

5. Beawareacquaintedwiththeconceptsprinciplesandissuesconnectedwithtradeunions. 

 

INDUSTRIALRELATIONS 

 

UnitI: 

ConceptofIndustrialRelations–Characteristics,Objectives, Significance&FactorsofIndustrial 

Relations—Employment andIndianLabour -GlobalizationandIndustrialRelations -IndianIndustrial Relations – 

HRM and IR. 

UnitII: 

IndustrialDisputesinIndia:Meaning–Difference betweenIndustrialDisputesandIndustrialconflict –
FormsofIndustrialDisputes –Difference betweenHumanRelationsandIndustrialRelations –Prevention and 
settlement of industrial disputes. 

 

UnitIII: 

Worker’s Participation in Management: Concept, Origin & Growth of Worker’s Participation in 

Management – Forms of Workers’ Participation in India. 

 

UnitIV: 

Employee Discipline : Concept of Discipline – Aspects & Objectives of Discipline – Causes of 

Indiscipline – Essential of Good Disciplinary System – Disciplinary Action. Employee Grievance: Concept 

and Causes of Grievances – Sources of Grievance – Grievance Redressal Procedure. 

 

UnitV: 

Trade Unionism, Collective Bargaining: Concept, Functions of Trade Unions– Types of Trade 

Unions - Problems of Trade Unions in India. Collective Bargaining –Concept, Principles– Forms of 

Collective Bargaining – Collective bargaining in practice. 

References 

 

1. C.B. Mamoria, SatisMamoria&S. V.Gankar, DynamicsofIndustrialRelations. 

2. G.A.Armstrong:IndustrialRelations-AnIntroduction,GeorgeG.Harrap&Co.Ltd.,London. 

3. RatnaSen,IndustrialRelationsinIndia:ShiftingParadigm,Macmillan 

4. P.C.Tripathy:PersonnelManagementandIndustrialRelations, SultanChand&Sons, NewDelhi. 

5. S.C.Srivastava:IndustrialRelationsandLabourLaws,VikasPublishingHouse,NewDelhi 

6. ArunMonappa,IndustrialRelations,TataMcGraw-Hill,Delhi 

Course outcomes 

CO-1 StudentsshouldabletoelaboratetheconceptofIndustrialRelation. 
CO-2Understandthe variousprocessesand proceduresofhandling employee relations. CO-

3UnderstandtheroleofworkersparticipationinManagement and itsformsinIndia CO-

4Evaluate the concept of discipline aspects and objectives ,disciplinary 

actionandemployeegrivenceredressalprocedures. 

CO-5Beawareacquaintedwiththeconceptsprinciplesand issuesconnected with 

trade unions 

 

MethodsofEvaluation 
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InternalEvaluation ContinueinternalAssessmentTest 25Marks 
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 Assignments  

Seminar 

Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 CourseCode&Title:IndustrialRelations 

CO/PO PO PSO 
 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 2 3 2 2 3 2 3 3 3 1 2 2 

CO-2 2 3 3 2 2 3 2 2 3 2 3 2 2 3 

CO-3 2 2 3 2 3 3 2 3 3 3 2 1 2 2 

CO-4 2 2 3 2 2 3 2 2 2 2 1 2 2 3 

CO-5 3 2 3 2 2 3 2 2 2 2 2 2 3 2 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

 

CompetencyMapping 

L T P C 

4 - - 4 

Course objectives 

1. Tohelpthe stdentstoexplainthebasicconcept,usageandclassificationofcompetencyatvariouslevel. 

2. Tomakesthe studentstounderstandthe processof competency. 

3. Toenablethestudentsto understand variousmethodsofcompetencymapping. 

4. Toprovidethestudentstoanalyserequirements,skillsandtraininggiventotheempolyees 

5. Toenablethwstudentstoknowtheconceptofselfawareness,selfmanagementanfdrelationship management 

COMPETENCYMAPPING 

 

UnitI: 
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Competency– Concept,Meaning,Types/Classificationandusageofcompetenciesatentryandmid- 
careerlevel. CompetencyMapping–Meaning, purposeand Benefits, 
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UnitII: 

ProcessofCompetencyMapping–Identifyingcompetencyrequirementforvarioussectorsof 
employment / various jobs IT, ITeS, Insurance, Banking and other FinancialService, Entertainment, Health 

Service, Private Education and Training, 

 

UnitIII: 

Defining competency requirements - skills, tasks, activities and technologies, Competency mapping 

at different levels. Training and Development: Need for training, performance appraisal and standards. 

UnitIV: 

MethodsofCompetencyMapping – Assessment Centre, CriticalIncident Techniques, Questionnaire 

method, Psychometric tests, etc. 

UnitV: 

Competency Models – Steps in Developing a valid competency model – Goleman’s emotional 

intelligence model – Aspects of emotional intelligence – Self-awareness – Social awareness – Self 

management – Relationship management. 

References: 

1. McClelland,DavidCompetenceatWork,SpencerandSpencer,1993. 

2. Shermon,Ganesh.CompetencybasedHRM. 1stedition, TataMcGrawHill. 

3. Sanghi, Seema. The Handbook of Competency Mapping: Understanding, Designing 

andImplementing Competency Models in Organizations, 2nd edition, Sage Publications Pvt. Ltd 

2007 

4. RadhaR.Sharma, 2004, 360 Degree Feedback, Competency Mapping and Assessment Centres for 

Personal and Business Development, Tata McGraw-Hill Publishing Company Limited, New Delhi 

Course outcomes 

. CO-1Explainthebasicconcept ,usageandclassificationofcompetencyat various level. CO-

2Understand the process of competency. 

CO-3Demonstratevariousmethodsofcompetencymapping. 

CO-4Analyserequirements,skillsandtraininggiventothe empolyees. 

CO-5Knowtheconceptofselfawareness,self managementanfdrelationshipmanagement 

 

 CourseCode&Title:Competency Mapping 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 3 2 2 2 2 3 2 2 2 3 2 2 2 3 

CO-2 2 3 2 3 2 2 3 2 3 2 2 2 2 2 

CO-3 3 2 3 2 2 3 2 3 2 3 3 3 2 2 

CO-4 2 3 2 3 2 3 2 2 2 3 2 3 2 3 

CO-5 23 3 2 2 2 3 3 2 2 2 3 2 3 2 

 

5. StronglyCorrelated-(3) 

6. ModeratelyCorrelated–(2) 

7. WeaklyCorrelated-(1) 

8. NoCorrelation - (0) 

Methods of Evaluation 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 
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Attendanceandclass participation 

ExternalEvaluation EndSemester Examination 75Mrks 

 Total 100Marks 

MethodsofAssessment 
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Recall (K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze (K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 
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IndustrialPsychology 

L T P C 

6 - - 4 

Course objectives 

1. Tohelpthestudentstounderstandthebasicconcepts,andevolutionofindustrialpsychologyprinciplesof learning and 

motivation. 

2. Toenablethestudentstoexplaintheoriesofmotivationanditsimpacts. 

3. Toprovidethestudentstoanalysethenatureandfunctionsofgroupsandteams. 

4. Tomakesthestudentstounderstandindustrialmoraleand counselling. 

5. Toenablethestudentstounderstandaboutpersonalityandorganization. 

INDUSTRIALPSYCHOLOGY 

 

Unit-I 

NatureandMeaningofIndustrial Psychology- EvolutionofIndustrialPsychology- 

Learning 
Process- Principlesoflearning- ClassicalandInstrumentalconditioning- Motivationalfactorsinlearning. 

 

Unit-II 

Motivation and work behavior - Theory X and Y - McClelland’s Need Theory - Herzberg’s Two 

Factor Theory, Cultural Differences in Motivation. 

 

Unit-III 

Groups and work teams - Group Behavior - Group formation and development - Decision making 

process - Group decision process - Forces reshaping organizations - Organizational design process - 

Functions of organizational culture - Organizational Socialization 

 

Unit-IV 

IndustrialMorale and Counseling - Attitude - JobSatisfaction - Factors influencing jobsatisfaction - 

Determinants and measurement- Types of counseling - Ergonomics: Concept and Importance. 

 

Unit-V 

PersonalityandOrganization -Meaning,ApplicationofPersonalitytheoryinorganization-traits, 
Commonpersonalitymeasurementtools -Complexity,challengesandchoices inthefuture. 

 

 

References: 

 

1. Nelson,QuickandKhandelwal,ORGB:Aninnovativeapproachto learningandteaching 

Organizational Behaviour. A South Asian Perspective, Cengage Learning, 2012 

2. Luthans,Fred,OrganizationalBehavior,McGrawHill2008. 

3. Ghiselli,EdwinE.AndBrownC.W.PersonnelandInstruct psychology.McGraw-HillBookCo.Inc: New 

York. 

4. Blum,M.L.andNaylor,J.C.IndustrialPsychology;Itstheoreticalandsocialfoundations.Harper and 

row: New York. 

5. DunnetteM.D. andHough, L.M.HandbookofIndustrialOrganizationalPsychology. Vol.2and3, 

Jaico Publishing House, Delhi. 
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Course Outcomes 

CO-1Demonstrate the applicabilityofconcept,evolution of industrial psychology. 

CO-2Analyzethe implementationoftheoriesofmotivationwithproperexamples. 
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CO-3Describethenatureandfunctionsofteamsandgroups. 

CO-4Understandtheimportanceofmoraleandcounsellingforemployeeefficiency. 
CO-5Anaysevariousfactorsaboutpersonalityandits impactonorganization,challengesinthefutute. 

CourseCode&Title:IndustrialPsychology 
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MethodsofEvaluation 

 

InternalEvaluation ContinueinternalAssessmentTest 25Marks 

Assignments 

Seminar 

Attendanceandclassparticipation 

ExternalEvaluation EndSemesterExamination 75Mrks 

 Total 100Marks 

MethodsofAssessment 

Recall(K1) Simpledefinitions, MCQ,Recallsteps,Concept definitions 

Understand/ 

Comprehend(K2) 

MCQ,True/False,Shortessays,Conceptexplanations,Shortsummary or 

overview 

Application(K3) 
Suggest idea/concept with examples, Suggest formulae, Solve 

problems, Observe, Explain 

Analyze(K4) 
Problem-solving questions, Finish aprocedure in manysteps, 

Differentiate between various ideas, Map knowledge 

Evaluate(K5) Longer essay/Evaluationessay, Critiqueorjustifywithprosandcons 

Create(K6) 
Checkknowledgeinspecificoroffbeatsituations,Discussion, Debating 

or Presentations 

 

 

 

 CourseCode& Title:IndustrialPsychology 

CO/PO PO PSO 

 1 2 3 4 5 6 1 2 3 4 5 6 7 8 

CO-1 2 2 1 3 2 3 3 2 2 3 2 2 3 2 

CO-2 2 2 2 2 3 2 3 2 3 2 2 3 2 3 

CO-3 3 2 3 2 3 3 3 3 3 3 2 3 2 2 

CO-4 2 2 2 3 2 3 3 1 2 3 3 2 2 3 

CO-5 3 3 2 3 2 2 2 2 3 3 2 2 3 2 

StronglyCorrelated-(3) 

ModeratelyCorrelated–(2) 

WeaklyCorrelated -(1) 

NoCorrelation - (0) 

 

ExtensionActivities( Credit1) 
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